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Human talent is the most critical 
resource for any business. Women 
currently compose 47% of the U.S. 

workforce, and that number is expected 
to grow. The business leaders that best 
capitalize on the opportunities—and 
respond to the challenges—of this 
demographic trend will have tremendous 
competitive advantages. To that end, 
business leaders need tools and  
strategies to support and foster new and 
emerging talent.

The U.S. Chamber’s Center for Women 
in Business (CWB), launched in 2012, 
is a unique program of the Chamber’s 
Campaign for Free Enterprise designed to 
promote the progress of businesswomen. 
The center facilitates networking and 
mentoring opportunities for women in 
all stages of their careers, promotes 
opportunities for women who seek to 
serve in leadership positions, and builds 
a robust network of women entrepreneurs 
to encourage peer-to-peer networking, 
education, and professional growth.

Growing Mentorship Networks

CWB provided opportunities for women in business to make 
professional connections and gain insight on their career goals 

from accomplished mentors through sponsored events and  online activities.

Carol B. Hallett, Of Counsel, U.S. Chamber of 
Commerce, Barbara Hackman Franklin, former 
U.S. Secretary of Commerce, and Lee Stout, 
author of A Matter of Simple Justice, read an 
excerpt from Stout’s book.

David Chavern, founder and president 
of CWB, and Diana Furchtgott-Roth, 
senior fellow at the Manhattan 
Institute, discuss her book, Women’s 
Figures: An Illustrated Guide to the 
Economic Progress of Women in 
America.

Anne Doyle presenting on 
her book, Powering Up! How 
America’s Women Achievers 
Become Leaders.

Participants network at a CWB and Greater 
Houston Partnership event.

Denise Yunkun, chair of CWB, mentors participants 
at the first ever Military Spouse Career Forum in 
Washington, D.C. CWB partnered with Hiring Our 
Heroes and 110 employers to provide mentoring and 
networking opportunities more than 1,300 attendees. 

Melanne Verveer,  
United States 
Ambassador-at-Large for 
Global Women’s Issues, 
speaks on challenges 
facing women in the 
Middle East and North 
Africa region. 

CWB partnered 
with the Laura Bush 
Institute to mentor 
a group of Egyptian 
businesswomen.

Partnering with the Chamber’s 
Hiring Our Heroes program, CWB 
hosted events around the country 
to connect military spouses with 
local chamber members and 
provided networking, mentoring, 
and training opportunities.  

Through its book series, CWB 
highlighted authors that explore 
issues facing women in the 
business world.  

Joan Lunden, former co-host of ABC’s Good 
Morning America, joins CWB at Louisiana 
Governor’s Mansion for a networking event.



Promoting Leadership Opportunities

CWB hosted intimate, content-rich dinner discussions with 
guest speakers for the Center’s leadership board, 

CEOs, and senior executives.

Through partnerships with independent research 
organizations, CWB commissioned research 
on the role that women play in the workplace. 
CWB’s first report was Women in Leadership:  
A Look at Companies in the S&P MidCap  
400 Index, 2000-2010. The center worked 
with Georgetown University’s McDonough 
School of Business to examine women’s participation 
in the top management ranks of midsize companies.

Ilene Lang, CEO of Catalyst, 
gives the keynote address.

Laurie Tucker, senior 
vice president, Corporate 
Marketing, FedEx Services, 
gives her presentation on 
personal branding. 

n  Nearly 7,000 people 
have attended more 
than 40 CWB events 
in 20 U.S. cities.

Redefining the Game: 
CWB’s Inaugural Summit

CWB hosted 300 guests for its inaugural 
summit. Sharon Allen, former chairman 

of the board of Deloitte LLP, and Ilene Lang, president 
and CEO of Catalyst, spoke on the importance of 
gender diversity in driving an organization’s success. 
Dr. Catherine Tinsley of Georgetown’s McDonough 
School of Business presented on Women in 
Leadership: A Look at Companies in the S&P  
MidCap 400 Index, 2000–2010.

Following Georgetown’s presentation, a dynamic 
group of women executives reacted to the 
research and talked about lessons learned in a 
panel discussion. The discussion culminated in 
a presentation from Laurie Tucker, Senior Vice 
President, FedEx Corporate Marketing, on building 
your own personal brand in order to gain more 
respect in the workplace. 

Left to Right: Margaret 
Spellings, former U.S. 
Secretary of Education and 
President of the U.S. Chamber 
Foundation and Sharon Allen, 
former chairman of the board 
of Deloitte, speak on the 
importance of gender diversity.

Left to Right: Diane Tomb 
of NAWBO, Karen Kerrigan 
of the Small Business and 
Entrepreneurship Council, 
Joan Amble of W.O.M.E.N., and 
Suzanne Clark of The Potomac 
Research Group discuss how to 
get more women on corporate 
boards and in the C-suite.

Building a Network of Entrepreneurs

Rep. Cathy McMorris Rogers  
(R-WA) speaks during the 
Chamber’s first Google+ Hangout.
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S&P MidCap 400 Index, 2000–2010

n  The center engaged more than 25,000 fans 
on Facebook, a number that continues to 
grow. It developed an interactive website to 
engage supporters and maintained an active 
presence on LinkedIn and Twitter.

CWB highlighted the 
growing impact of 

women entrepreneurs through its 
public events, email network, and 
one of the Chamber’s fastest-
growing social media networks. 

CWB hosted the Chamber’s first 
Google+ Hangout with David 
Chavern, founder and president 
of CWB and executive vice 
president and COO of the U.S. 
Chamber, Rep. Cathy McMorris 
Rodgers (R-WA), and Cincinnati, 
Ohio, small business owner Mary 
Miller of Jancoa Services Inc.  



Moving Forward

Building on its current program elements, CWB will add a workshop series, an 
increased digital presence, and industry-specific programs. 

CWB will continue to explore women’s participation in management, 
specifically in the top ranks of the S&P Small Cap companies, and will identify 
industries and regions of the country where improvements are needed. The 
center will release groundbreaking research on the best practices of companies 
that achieve significant female representation at the top of their organizations 
and on boards. It will complement this research with regional road shows, 
partnering with local chambers around the country to highlight best practices.  

For more information or to become involved, visit cwb.uschamber.com.
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