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Tests would take too long

Protective

82%
wash hands

78%
stay 6 ft. away from 

other people

76%
wear a mask

66%
stay at home as much as 

possible

59%
get tested 
for COVID

49%
talk to a public 

health worker for 
contact tracing

Immediate

Individual agency

I’d be around other 
sick people

I’d miss their call

% of U.S. adults who are very willing to:
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Motivating messages give the audience an opportunity to:

DO YOUR PART
Use social proof to build 

momentum. This can create 
both a sense of responsibility 

and agency: 
If others are doing it, I can and 

should do it myself.

DO IT FOR THEM
Put people in the picture, and 

emphasize how testing and 
tracing protect those you love, 

respect or empathize with. 

BEFORE IT’S TOO LATE
Describe what’s to be gained by 
acting—and what’s to be lost if 
we don’t—to create a sense of 

urgency.
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70%

% of U.S. adults who find each message convincing:

70% 77%

DO YOUR PART
Millions of people are doing their part 
and getting tested. If you think you’ve 

been exposed to the virus, do your 
part and get a test as soon as you 

can.

DO IT FOR THEM
Doctors, nurses and health care 

workers are putting their lives at risk 
to care for people who need it. They 
need our help. Contact tracing stops 

more people from getting sick, so 
hospitals don’t get crowded, doctors 
and nurses can stay safe, and every 

patient gets the attention they need. 

BEFORE IT’S TOO LATE
If you test positive, there is a short 

window of time to pinpoint who else 
might have the virus before they 

could lose their health and their job. If 
you identify who you were in contact 

with, you can stop the virus in its 
tracks. 
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Do Your Part

TIP: Create a sense of 
responsibility—not shame.

SAY THIS:

“Think of your closest friends and 
family—they’d take action.”

INSTEAD OF THIS: 

“If you don’t participate, you’re putting 
lives at risk.”
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Do It For Them

TIP: Evoke images of people they 
can protect—not the experience 
they’re afraid of.

We owe it to our teachers, frontline workers, doctors, and nurses 

to make testing fast and effective. Rapid and regular testing is 

the best way to protect them—so they can keep protecting us.

SAY THIS:

“Protect your friends, family and loved 
ones.”

INSTEAD OF THIS: 

“Make an appointment at your 
nearest testing center.”
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Before It’s Too Late

TIP: Pair loss with gain to create 
a sense of urgency.

SAY THIS:

“There is a short window of time to pinpoint who 
else might have the virus before they could lose 
their health and their job.”

INSTEAD OF THIS: 

“It’s important we identify who else you’ve come 
into contact with.”

Answer:
Most people don’t get tested until they’re 
sick. They have to wait days for results. In 
the meantime, they can spread the virus 
to others. With rapid testing, we can test 
people sooner—and get them the results 
before it’s too late. 

Question: 
How would more rapid testing slow the 
spread of the virus?
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“If I had tests at home…I would 
have already been popping 

them like candy.”
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Message Parallels Between Testing, Tracing and Vaccination

DO YOUR PART
Show local leaders and 

neighbors being vaccinated to 
build social proof.

DO IT FOR THEM
Vaccination isn’t just for you—

it’s to make the community safe 
for the people you care about.

BEFORE IT’S TOO LATE
We’re in a race against the new 

variants—and time matters.

Consider vaccine concerns through the same frames: 
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Strategy Parallels Between Testing, 
Tracing and Vaccination

Messenger matters. Local and cultural icons 
can lend authenticity. They should 
complement, but not replace, the trusted 
expertise of local doctors and other experts.

Start a conversation, not an argument. 
Stigmatizing the “wrong” behavior can make 
people defensive and harden their position. 
Empathize with concerns before shifting the 
conversation.
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Audience Insights

Tested Messages

Do’s and Dont’s

Cutting Through The Jargon

Countering Misinformation

Download the handbook:

rockefellerfoundation.org/messagehandbook

http://rockefellerfoundation.org/messagehandbook

