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AUSTIN, Texas—The champagne flutes have been put away, 
a New Year has been ushered in, and the annual tradition 
of ringing in the world’s most successful companies has 

arrived. The 2025 roster of U.S. firms that capitalize on mankind’s 
most abundant and fertile asset—digitized data—continues its 
dominance.

Whether it’s a recent startup or old stalwart, practically every 
highly successful company possesses a core business line focused 
on developing and marketing data products and services. Many 
of the firms are long-standing enterprises with deep roots in 
traditional business sectors. Recognizing the enormous value of 
the information they generate or can access, the achievers are 
establishing dedicated business units to harness data-driven insight 
to improve operations, develop new profit centers, and push 
revenues higher.    

No country’s firms have done that better than the United States. 
America intelligently used its strong comparative advantage 
in information and communications technology (ITC) to seize 
supremacy in the data domain. It continues to out-innovate and 
out-collaborate the competition to win data business in tightly 
contested markets around the globe.
The American success story has not been written by the data 
innovators alone.  Factoring heavily in the nation’s enviable 
reign are the favorable business conditions established by long-
awaited improvements in U.S. public policy. Over the past two 
Administrations and four Congresses, policymakers, bucking 
popular expectations, mustered the courage to take eight steps to 
unleash the country’s business system for competitive success. 

Leaders placed the country’s broken national budget on a sure 
and steady glide path to balance. They reformed the tax code 
to foster investment, productivity, and job creation. New trade 
agreements were bought online enabling American goods and 
services to tap fast growing global markets. World-leading levels of 
cybersecurity and privacy protection assurance were achieved. 
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During his recent graduation speech to an audience of newly 
minted MDMs (Master of Data Management) from universities 
across the country, the U.S. Secretary of Data observed: 
“Data is a digital cosmos containing limitless worlds of knowledge 
and insight that can improve every aspect of human life. In the 
data age, the job of business—your mission—is to extract insight, 
shape knowledge into life-improving products and services, and 
move these continuous innovations efficiently to the marketplace. 
For you, the sky is no longer the limit, but rather an expanding 
universe of life-changing possibilities. We can all be proud that 
American enterprise is leading the way.”  

In the epic growth of data-driven businesses, three groups have 
benefitted most: American workers gaining access to a widening 
array of high-paying jobs; consumers enjoying a spectacular 
spectrum of affordable, new life-improving goods, services, 
and solutions; and shareholders reaping historically high returns, 
enabling many public and private pension funds to meet huge 
financial obligations to throngs of current retirees and millions more 
in the pipeline. 

With that as backdrop, below we profile this year’s top six 
companies harnessing data-driven innovation. Each enterprise 
either directly supports the data supply chain or harnesses data 
to deliver novel products or services. All have registered explosive 
growth and make their debut on this year’s roster of most 
successful enterprises. 

DATAPEUTICS, INC.: Growth has been breathtakingly fast and steep 
for this young company that developed a data-based technique 
for predicting and fighting epidemic disease outbreaks. The firm 
broke new ground by developing an algorithm that helps detect 
viral and bacterial mutations while calculating the probabilities 
of human infection and pandemic. Today, the company super-
computes microbiological and pharmacological data to 
speed the development of antibiotics and anti-viral treatments. 
Datapeutics, partnering with national and international public 
health institutions, drug companies, and hospitals, has lowered the 
cost and time taken to get new medicines and therapies to the 
market helping mankind stay one step ahead of disease.   

INTEGREATT: The company marries data from a consumer’s 
virtual and physical worlds to create far deeper, more accurate 
profiles.  Data on an individual’s physical purchases is combined 
with online browsing, social networking, travel, and shopping 
patterns. Together this information is integrated with data about 
in-store behavior patterns derived from sensor systems in stores, 
malls, theaters, and other public places. The devices capture 
a broad set of  bio-markers— sounds, gestures, and changes in 
body temperature, breathing, and electrical brain signaling— that 
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indicate the scope and intensity of people’s likes and dislikes to 
particular products, services, advertisements, sales interactions, 
entertainment, and communications.  The company’s unique 
analytical processes extract useful insight about consumer habits 
and reactions. As a result, communicators benefit by getting 
much better bang for their marketing buck. Product designers can 
produce more attractive and functional goods. Retailers are able 
to improve shop layout and lighting, product placement, and sales 
techniques.  Above all, consumers have more efficient access to 
goods and services that better meet their needs and preferences.  

ALL STREET DATA EXCHANGE (ASDE): The five-year-old enterprise—
with roots in the Chicago Board of Trade and Chicago Mercantile 
exchange—provides a Web-based platform for the commercial 
trading of data. Trading services include the execution of buy and 
sell contracts on data spot prices, forwards, futures, and options 
on futures. While more complex and diverse than agricultural 
commodities (like corn and soybeans), the zeros and ones of raw 
digital data can be bundled and sold in volumes the same way. 
The ASDE traded more than 50 million data contracts last year. That 
volume is expected to jump to more than 500 million contracts per 
year within the next five years. All Street’s online platform enables 
worldwide electronic brokering transactions. Analysts credit the 
exchange with expanding the volume, range, and availability 
of data driving innovation in every sector of the economy. The 
exchange’s founder recently said, “While open data platforms 
are an important component of the data-driven economy, so are 
mechanisms to bring buyers and sellers of data together efficiently 
for their mutual benefit.” 

BLUEPRINT MART: Homes and offices across the world use BM’s 
downloadable 3D manufacturing blueprints for thousands of 
common household and workplace items.  Blueprint Mart operates 
under license with hundreds of companies to sell the additive 
manufacturing software for producing their respective branded 
goods. The company also offers its own line of subscription 3D 
software blueprints for generic products, leases 3D printers and 
components, and sells materials for home and office-based 
additive manufacturing. In addition to its online offering, the 
company has opened a nationwide chain of 3D manufacturing 
retail outlets to print goods on demand. Blueprint Mart’s 
subscription offering enabling customers to conveniently and 
legally access the latest software has helped curtail pirating and 
intellectual property right violations inimical to the industry and 
innovation.    

FANTERIENCE:  This company leases and sells its patented system 
called “the Pod”—a programmable bodysuit that manipulates all 
six senses and the body’s central nervous system. The company has 
capitalized on major advances in the physical and life sciences to 
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create a state-of-the-art system for providing full immersion virtual 
reality (VR) experiences. The company has set a new standard 
of authenticity making the experiential difference between 
actual and virtual reality barely detectable. The company has 
partnered with museums, galleries, and tourist sites around the 
world under license to add continuously to the menu of authentic 
VR experiences. Customers can download a menu of pre-created 
experiences or customize their own. Fanterience systems are used 
worldwide for professional training in a wide spectrum of disciplines. 
“The Pod” has become a common tool for helping children and 
adolescents practice how to handle peer pressure or respond 
appropriately in troublesome situations. The system is used in more 
than 3,000 senior care facilities where Baby Boomers who regularly 
use Fanterience report levels of happiness and contentment far 
higher than seniors who do not yet have access.   

VIZ: Viz has developed nano-scale radio frequency tags that 
can be microscopically imbedded in items such as car and 
airplane parts, high-performance factory equipment, and 
every manner of manufactured good. The tags transmit data 
on location and condition, as well as information on the item’s 
origin, material composition, design, operating instructions, and 
other specifications to support the use, repair, and replacement 
of the article. In some applications, the tags transmit replication 
instructions directly to a 3D printer for instant manufacturing of 
replacement parts where precise duplication is mission-critical. 

In addition, the company has patented technologies and 
processes that improve the interface between these sensors and 
humans, easing the process of harnessing real-time data to monitor 
risk, producing new operational efficiencies and achieving cost 
savings. Thousands of major manufacturing and retail companies 
are employing the system to improve inventory control and the 
operations and performance of their value and supply chains.  

The company also operates a consumer division marketing systems 
that enable firms to offer supply chain transparency to their 
customers with web-enabled service that allows a consumer to 
access detailed product supply chain information. As part of its 
web-based consumer service, Viz uploads certifications, ratings, 
and assessments assigned to suppliers by government agencies, 
NGOs, and industry associations. In an age of super sensors, super 
transparency, and corporate social responsibility, Viz has become 
a powerful tool for companies and their customers.


