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Businesses of all sizes, locales, and competencies are 
interested in improving U.S. student achievement and 
education competitiveness, and their involvement is 
widely varied.  The Business Civic Leadership Center 
(BCLC) estimates that in 2005, corporate support for edu-
cation approached $4.5 billion.  Education continues to 
be the top social issue that companies support through 
their philanthropic and corporate citizenship programs.

Why Education Quality Matters to 
the Business Community

Education quality impacts America’s future economic 
competitiveness and long-term success.  High-quality 
education will enable the country to produce a skilled 
workforce, continue as a leader in research and develop-
ment, respond effectively to globalization and technol-
ogy changes, and grow economically.  Schools that 
provide rigorous preparation produce people who are 
ready for work or college and who are vital for the future 
success of American businesses.  

The Reality of Today’s Education System

Ten million jobs could go unfilled by 2010 because the 
available workforce will lack the needed skills to fill the 
positions. Of the jobs created between 2000 and 2010, 31 
percent will require a bachelor’s degree and another 36 
percent will require completion of at least some higher 
education.  However, only 68 percent of high school 
students graduate on time, and significantly fewer — 18 
percent — graduate from college on time.  

How the U.S. Education System 
Compares with Global Competitors

U.S. education quality lags behind many other countries.  
For example, in 2005, U.S. 8th graders’ math test scores 
ranked 22nd out of 29 other countries, with science 
scores ranking 17th and reading scores ranking 15th.   
And, in just two years, U.S. student achievement dete-

EXECUTIVE SUMMARY

Ten million jobs could go unfilled 
by 2010 because the available 
workforce will lack the needed 
skills to fill the positions. 
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riorated compared to other countries.  The U.S. math 
ranking fell seven slots from #15, the science ranking 
fell five slots from #12, and the reading ranking fell one 
slot from #14.  In that time frame, eight countries sur-
passed the United States in one or more categories:  
Belgium, Germany, Hungary, Iceland, Luxembourg, 
Poland, Spain, and Switzerland.  

What Businesses Are Doing

Business involvement in education is not new, but 
increasingly it is becoming more focused on results.  
Opportunities for engagement exist along a spectrum 
of activities and needs, from providing resources to 
individual schools to mobilizing community support 
for policy initiatives to teaching new skills and tech-
nologies as they arise.

A sampling of how businesses are 
involved in education: 

• Working with educators to communicate the busi-  
 ness skills that are needed for entry-level positions  
 so students are prepared for life after high school

• Training teachers and administrators to help them   
 obtain the skills necessary to prepare students   
 for jobs in the knowledge economy
 
• Helping improve operational productivity and ac-  
 countability by providing loaned executives or   
 advising and mentoring principals, superintendents,  
 and state school officers in management techniques

• Advocating for systemic reform by sitting on school  
 boards, serving on advisory councils, or participat- 
 ing in local and national education debates

• Supporting national initiatives that address educa-  
 tion reform and organizations that serve students’   
 needs

• Providing services, products, or expertise to schools  
 and students at reduced or no cost

In just two years, eight countries 
surpassed the United States 
in math, science, or literacy 
achievement.  These included:  
Belgium, Germany, Hungary, 
Iceland, Luxembourg, Poland, 
Spain, and Switzerland.  

The Need for the Business 
Education Network

Following BCLC’s 2004 Partnership Conference, 
“Business & K–12 Education Partnerships,” it be-
came clear that a new, nationwide organization was 
needed to strengthen collaboration among busi-
nesses and their education partners and to capture 
the range of initiatives across the country.  Many of 
the companies that participated in the conference 
committed to building a public-private coalition 
to accomplish that, and the Business Education 
Network was publicly launched in October 2005.  

BEN is dedicated to identifying successful educa-
tion practices, sharing critical education data and 
research, and facilitating public-private partner-
ships to improve education.  BEN shares its 
knowledge through the U.S. Chamber’s network of 
2,800 state and local chambers of commerce and 
harnesses the U.S. business community’s ability to 
facilitate change.  

EXECUTIVE SUMMARY
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My thanks to the Business Education Network for help-
ing to draw attention to the cause of education reform in 
America.  When millions of young Americans are passed 
along through grade school, high school, and even 
college without the skills they need for work and life, 
employers have a stake in the problem.  We all need to 
do something about it.

Of the 23 million or so jobs that will be created in the 
next decade, about 80 percent will require some post-
secondary education.  By one estimate, 60 percent of 
new jobs will require math skills that just 20 percent of 
the workforce can deliver.  If we are trying to match abil-
ity to opportunity, then those numbers do not add up.   

Education reform takes time, even when the need is 
obvious and urgent.  But the politics of education reform 
has become an endless thicket of rival interests, turf 
wars, and bureaucratic excuse-making.  The resulting 
trends are the opposite of what we need in the work-
force.

As we all know, America’s businesses depend on a 
well-prepared, capable, and adaptable workforce.  That’s 
why the work of the Business Education Network is so 
important.  It falls to us, employers large and small, in 
partnership with educators in this great nation, to be the 
agents of change. 

In every high-achieving school — just as in every suc-
cessful business — you will find a talented and dedicated 
leader.  The best thing we in the business world can do 
is to bring direct help to children in need, especially to 
those whose promise is greater than their means.  The 
business community has an opportunity and a responsi-
bility to take action. 

We can point the way for others to follow.  We can 
extend learning and opportunity to many students, in the 
hope that one day all students, in every public school, 
can graduate and move on to college or into the work-
force prepared for a productive and fulfilling life.

Marriott International is just one company among many 
in America dedicated to this great goal.  I thank each one 
of you for your own contribution to the effort.  

FOREWORD

J.W. Marriott, Jr.

By J.W. Marriott, Jr.

A MESSAGE FROM THE 2005 
BEN STEERING COMMITTEE LEADERSHIP
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A MESSAGE FROM THE 2005 
BEN STEERING COMMITTEE LEADERSHIP

On behalf of the Business Education Network (BEN), it is our privilege to present the inau-
gural Business-Education Partnerships in the U.S. report.  

Businesses of all sizes, locales, and competencies are interested in improving U.S. student 
achievement and education competitiveness, and their involvement is widely varied.  The 
purpose of this report is to capture the current global position of the U.S. education sys-
tem and illustrate how some U.S. companies are already making a difference.  While this 
report is by no means comprehensive — there are so many excellent programs out there, 
we could not possibly capture them all in this brief survey — it does convey the breadth of 
corporate involvement in our nation’s schools.

Following the Business Civic Leadership Center’s 2004 Partnership Conference, “Business 
& K–12 Education Partnerships,” it became clear that a new, nationwide organization was 
needed to strengthen collaboration among businesses and their education partners and 
share successful practices.  As a result, BEN was publicly launched in October 2005.  

BEN is dedicated to identifying successful education practices, sharing critical education 
data and research, and facilitating public-private partnerships to improve education.  BEN 
shares its knowledge through the U.S. Chamber’s network of 2,800 state and local cham-
bers of commerce and harnesses the U.S. business community’s ability to facilitate change.  

Globalization poses a new challenge that businesses and education leaders in the United 
States must address: how to advance the excellence of our education system in an increas-
ingly competitive international environment.  This will require substantive changes in the 
way we approach education, from pre-K through high school, in community colleges and 
universities, through worker training, and throughout life. We believe America is willing to 
face this challenge, and BEN is ready to contribute.  

Future editions of this report will document how business-education partnerships evolve 
and how the U.S. education system responds to the increasingly competitive global educa-
tion environment.  If you share our sense of the importance of this issue, please do what 
you can to advance our education competitiveness — whether mentoring a child, getting 
involved with your local school district, advocating for education reform, or participating in 
BEN.  We look forward to working with you for the future of our workforce and the future of 
our youth.

Sincerely, 

Bill Shore      Stephen C. Jordan
BEN Steering Committee Chairman and  BEN Steering Committee Vice Chair 
GlaxoSmithKline Director of U.S.    and Business Civic Leadership 
Community Partnerships    Center Vice President and 
       Executive Director
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Why Education Quality Matters to 
the Business Community

Education quality impacts America’s future economic 
competitiveness and long-term success.  High-quality 
education will enable the country to produce a skilled 
workforce, continue as a leader in research and develop-
ment, respond effectively to globalization and technol-
ogy changes, and grow economically.  Schools that 
provide rigorous preparation produce people who are 
ready for work or college and who are vital for the future 
success of American businesses.  

According to the Organization for Economic Cooperation 
and Development (OECD), raising a country’s average 
level of educational attainment by one year can increase 
the per capita gross domestic product by 3 percent to 6 
percent.1   In the United States, 87 percent of the popu-
lation earns a high school diploma or an equivalency 
certificate by age 30, but only 28 percent of Americans 
earn a bachelor’s degree.2   This gap affects U.S. com-
panies.  As innovation changes the necessary workplace 
knowledge and skills, businesses need to find employees 
who are qualified for 21st century jobs.  

The Reality of Today’s Education System

Education is the #1 social issue that U.S. businesses 
support.  However, U.S. corporate support is just a 
fraction of what is spent per year on education.  

OVERVIEW

“None of the top 10 jobs that 
will exist in 2010 exist today, 
and these jobs will employ 
technology that hasn’t been 
invented to solve problems we 
haven’t yet imagined.”

— The Jobs Revolution: Changing How America Works by 
Steve Gunderson, Roberts Jones, and Kathryn Scanland

Education 89%

Community Development 78%

Health 56%

Source: Business Civic Leadership Center and Center for Corporate 
Citizenship at Boston College, The State of Corporate Citizenship in 
the U.S.: Business perspectives in 2005 

Top Three Social Issues 
That U.S. Businesses Support



�

OVERVIEW

The U.S. spends the second most per capita on education in the world (after Switzerland),3  but 
barely fifty cents of every education dollar is applied directly to student instruction.  Of the 
$455 billion in total expenditures for public K–12 education in 2002–2003, $238 billion, or 52 
percent, went toward student instruction.   Another $134 billion, or 29 percent, funded activities 
that “support instruction,” but what is included in this figure is open to interpretation.4  

       
       
Funding Source   Billions  Percentage 
    

State and Local   $786.3   87%  
   

Federal    $88.9   �0%  
   

Foundations and Individuals  $29.3   3%  
   

Companies   $4.5   0.5%  
   
        

Percentages do not equal �00 due to rounding.
Sources: Business Civic Leadership Center; Center on Philanthropy at 
Indiana University, Giving USA; and U.S. Department of Education   

Total Expenditures for Public K-12 Education, 2002–2003 (in billions) 
   

Estimated Annual Funding for All Levels of Education, 2004–2005 (in billions)

Student Instruction

Instructional-Support Services

Facilities Acquisition and Construction

Non-instructional Services

Interest Payments on Debt

Other Programs (e.g., adult education)

Replacement Equipment

Funding Source   

Source: U.S. Department of Education, National Center for 
Education Statistics, Revenues and Expenditures for Public 
Elementary and Secondary Education: School Year 2002-2003  
      
   

Percentage Billions

52%  $238 

29%  $�34 

9%  $43 

4%  $�6 

2%  $�� 

2%  $7 

�%  $6
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OVERVIEW

High education spending levels do not necessarily lead 
to high student achievement rates.  New York, Con-
necticut, and New Jersey, respectively, are the top three 
states with the highest spending per student, excluding 
the District of Columbia.5   However, North Dakota, New 
York, and Massachusetts have the three highest college-
going rates of high school graduates — North Dakota 
actually ranks 40th in per student spending.6   

Achieve, Inc. says that by 2010, 67 percent of new jobs 
in the United States will require at least some college 
education,7  and that the fastest-growing and best-pay-
ing jobs are those that require higher education.8   Ten 
million jobs could go unfilled by 2010 because the 
available workforce will lack the needed skills to fill the 
positions.9   

Of the jobs created between 2000 and 2010, 31 percent 
require a bachelor’s degree and another 36 percent 
require at least some completion of higher education.10 

Decision Making Skills
 
• Use math to solve problems 
  and communicate
 
• Solve problems and 
  make decisions

Lifelong Learning Skills
 
• Take responsibility for learning
 
• Use information and 
  communications technology

Communication Skills
 
• Speak so others can 
  understand
 
• Listen actively
 
• Read with understanding
 
• Observe critically

Interpersonal Skills
 
• Cooperate with others
 
• Resolve conflict and negotiate

The U.S. Chamber’s Center for Workforce Preparation promotes four 
categories as critical skill sets that every employee should have:

Source: U.S. Chamber of Commerce Center for Workforce 
Preparation, National Work Readiness Credential

Education Requirements for Job Market 

Achievement Levels Percentage

Some Higher Education 36%

Bachelor’s Degree  3�%

High School Diploma 22%

No High School Diploma �0%

Source: Achieve, Inc.
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OVERVIEW

Gaps in Education Completion Rates

In 2004, 17.7 million students were enrolled in higher education degree programs.11   But, two 
out of five U.S. college students need remediation courses.12   

Remediation in Higher Education 

During the 2002–2003 academic year, 1.3 million bachelor’s degrees were conferred.  Howev-
er, the science-based fields that generate much of the innovation on which today’s economy 
depends are not among the most popular undergraduate programs.  In 2003, only 7 percent of 
bachelor’s degrees were earned in the natural sciences field, and only 10 percent in computer 
science and engineering.13   

68%

40%

27%
18%

0%
10%
20%
30%
40%
50%
60%
70%
80%

Achievement Levels   Percentage 

Graduate from High School on Time 68%

Immediately Enroll in College  40%

Are Still Enrolled Sophmore Year  27%

Graduate from College on Time  �8%

0% 5% 10% 15% 20% 25% 30%

Math

Writing

Reading

Reading,
Writing or

Math

Source: Achieve, Inc., Closing the Preparation Gap: Creating 
a High School Diploma That Counts, April 2005   
      

Source: Achieve, Inc., National Summary, Education Pipeline
Data Profile, February 2005    
    

Source: Achieve, Inc.
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OVERVIEW

Most Popular Degree Programs in the U.S., 2002–2003

 

How the U.S. Education System 
Compares with Global Competitors

U.S. education quality lags behind many other countries.  
For example, in 2005, U.S. 8th graders’ math test scores 
ranked 22nd out of 29 other OECD countries, with science 
scores ranking 17th and reading scores ranking 15th.14    

In just two years, U.S. student achievement deteriorated 
compared to other OECD countries.  The U.S. math rank-
ing fell seven slots from #15 to the current position, the 
science ranking fell five slots from #12, and the reading 
ranking fell one slot from #14.  In that time frame, eight 
countries surpassed the United States in one or more 
categories:  Belgium, Germany, Hungary, Iceland, Luxem-
bourg, Poland, Spain, and Switzerland.  

Domestically, however, the United States is making prog-
ress.  According to the U.S. Department of Education’s 
most recent long-term National Assessment of Education-
al Progress (also known as “The Nation’s Report Card”), 
average reading and math scores among African-Ameri-
can, Caucasian, and Hispanic 9-year-old and 13-year-old 

“[Andrei] Munteanu started 
American school in the seventh 
grade, which he found a breeze 
compared to his Romanian school.  
‘The math and science classes 
[covered the same subject matter] 
I was taking in Romania … when I 
was in the fourth grade,’ he said.”

— The World Is Flat: A Brief History of the Twenty-First Century 
by Thomas L. Friedman, page 27� 

 Percentage

Bachelor’s Degrees (�.3 million)  
          Business  22%
          Social Sciences  ��%
          Education    8%
  
Master’s Degrees (5�2,645)  
          Education  29%
          Business  25%
          Health Profession/Related Clinical Sciences    8%

Doctor’s Degrees (46,024) 
         Education �5%
         Engineering �2%
         Biological/Biomedical Sciences ��%

  
Source: U.S. Department of Education, National Center for 
Education Statistics, Digest of Education Statistics, 2004 
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Source: Organization for Economic Cooperation and Development, OECD in Figures – 2005 
edition  *Rankings are based on mean test scores as provided by OECD

Student Achievement in Math 
among OECD Countries 

Student Achievement in Science 
among OECD Countries

Student Achievement in 
Reading among 
OECD Countries

1. Finland 1. Finland and Japan (tied) 1. Finland

2. Korea 2. Korea 2. Korea

3. Netherlands 3. Australia 3. Canada

4. Japan 4. Netherlands 4. Australia

5. Canada 5. Czech Republic 5. New Zealand

6. Belgium 6. New Zealand 6. Ireland

7. Switzerland 7. Canada 7. Sweden

8. Australia and New 
Zealand (tied)

8. Switzerland 8. Netherlands

9. Czech Republic 9. France 9. Belgium

10. Iceland 10. Belgium 10. Norway

11. Denmark 11. Sweden 11. Switzerland

12. France 12. Ireland 12. Japan

13. Sweden 13. Hungary 13. Poland

14. Austria 14. Germany 14. France

15. Germany 15. Poland 15. United States

16. Ireland
16. Iceland and Slovak 

Republic (tied)
16. Denmark

17. Slovak Republic
17. Austria and the United 

States (tied)
17. Iceland

18. Norway 18. Italy and Spain (tied) 18. Germany

19. Luxembourg 19. Norway 19. Austria

20. Poland and Hungary (tied) 20. Luxembourg 20. Czech Republic

21. Spain 21. Greece 21. Hungary

22. United States 22. Denmark 22. Spain

23. Portugal and Italy (tied) 23. Portugal
23. Luxembourg
24. Portugal

24. Greece 26. Turkey 25. Italy

25. Turkey 27. Mexico 26. Greece

26. Mexico
27. Slovak Republic
28. Turkey
29. Mexico

 Student Achievement in OECD Countries, 2005
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students are at an all-time high.15   SAT scores, which 
predict how well a student will do in college, increased 
by 14 points on the math test from 1994 to 2004, and by 
9 points on the verbal test during the same time frame.16 

Though these indicators of progress are welcomed, 
the demands and expectations of all professions in the 
knowledge economy continually increase, and other 
countries will not remain stagnant.  The European Union 
has implemented an education plan to overtake the 
United States by 201017  — America can no longer as-
sume it will be a premiere education system by default.  
The 2002 No Child Left Behind Act (NCLB) is the United 
States’ most recent and most comprehensive step to 
raise achievement levels for all students.  Through in-
creased transparency with standards and assessments, 
NCLB provides a framework under which educators can 
work to close the achievement gaps among demographic 
and socioeconomic groups.  

The bottom line is that while America focuses on closing 
gaps domestically, important gaps still exist between 
the United States and other countries, and the U.S. 
needs to continue to strengthen its education system, 
given the competitiveness of other education systems 
around the world. 

What Businesses Are Doing

According to research conducted by the Business Civic 
Leadership Center (BCLC), education is the top social 
issue that companies have traditionally supported with 
their corporate citizenship activities.18  Based on reports 
gathered from companies and other sources, BCLC 
estimates that in 2005, corporate support for pre-K 
through 12th grade education and for higher education 
approached at least $4.5 billion — $2.5 billion for K–12 
related activities alone.19    

Nearly 70 percent of the nation’s school districts cur-
rently have business-education partnerships, benefiting 
35 million students.20  These partnerships run the gamut, 
from a local insurance agent sponsoring a semi-annual 
dinner for honor roll students to a multi-million-dollar 
corporate-sponsored, multi-state, multi-grade literacy 

Education is the top social issue 
that companies have traditionally 
supported with their corporate 
citizenship activities.
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program.  Most partnerships involve one company 
working with one school district, but partnerships 
can include coalitions of companies and multiple 
school districts.

Education-focused nonprofit organizations often 
play a significant intermediary role.  Organizations 
such as Communities in Schools, FIRST, KIPP 
(Knowledge Is Power Program), and the Public 
Education Network have significant corporate 
outreach programs.  These organizations often 
help raise awareness about important issues, 
provide structure and support for a business edu-
cation program, and work with business leaders to 
achieve important education goals.

Business involvement in education is not new, 
but increasingly it is becoming more focused on 
results.  Opportunities for engagement exist along 
a spectrum of activities and needs, from provid-
ing resources for individual schools to mobilizing 
community support for policy initiatives to training 
teachers and students in new skills and technolo-
gies as they arise.

A sampling of how businesses are involved in 
education: 

• Working with educators to communicate   
 the business skills that are needed   
 for entry-level positions so students are   
 prepared for life after high school

• Training teachers and administrators   
 to help them obtain the skills necessary   
 to prepare students for jobs in the   
 knowledge economy 

• Providing loaned executives and advising  
 and mentoring principals, superinten-  
 dents, and state school officers in man-  
 agement techniques that improve   
 operational productivity and account-  
 ability

• Promoting the political will and advocacy  
 needed for systemic reform by sitting on   
 school boards, serving on advisory   
 councils, or participating in local and   
 national education debates

• Supporting national initiatives that   
 address education reform and organiza-  
 tions that serve students’ needs

• Providing services, products, and 
 expertise to schools and students 
 at reduced or no cost

While this list is not meant to be all-encom-
passing, it does indicate existing and upcom-
ing trends in business engagement in educa-
tion.  The next section of this report captures 
the business-education partnerships that 
exist in some of today’s leading companies.  
 
   

Business involvement in 
education is not new, but 
increasingly it is becoming 
more focused on results. 
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Booz Allen Hamilton believes that the student perspective 
is critical in the education reform debate and has created 
a platform for youth to voice their opinions, concerns, and 
suggestions regarding the state of education today.  Booz 
Allen is a partner with the National Council for Community 
and Education Partnerships (NCCEP) and the U.S. Depart-
ment of Education’s “Gaining Early Awareness and Readi-
ness for Undergraduate Programs” (GEAR UP) initiative.  
Together, they focus on increasing the number of low-in-
come students who are prepared to enter and succeed in 
higher education.  

Booz Allen’s yearly Youth Leadership Summit hosts 30 
middle- and high-school “scholars” from across the nation 
at the NCCEP/GEAR UP Annual Conference.  The students 
are selected to participate from the GEAR UP program 
based on their academic achievements, leadership, and 
letters of recommendation.  Four alumni scholars join the 
Youth Leadership Summit participants to serve as counsel-
ors and guides.  

“Thankfully, I am now only a 
day away from leaving home 
to go to college and Booz Allen 
Hamilton had a very large part 
in this great moment. 
If I had not gone to the Youth 
Leadership Summit, my 
potential to be a great leader 
in my community would not 
have come out as successfully 
as it has thus far.  As I leave 
for college tomorrow, with a 
full tuition scholarship to the 
University of Michigan-Ann 
Arbor, I [am] reminiscent of 
those who have helped me 
along the way.” 

—Benjamin Ruano, 2004 Youth
 Leadership Summit Scholar

Youth Leadership Summit
www.boozallen.com

Students from the U.S. Department of Education’s GEAR UP program 
attended the 2005 Youth Leadership Summit.



15

At the Summit, the students engage in leadership development, 
teambuilding, and brainstorming activities, during which they 
discuss the challenges and successes of the education system 
from their perspective. From these exercises, the scholars create 
a summit report to present to the conference’s 1,800 business, 
education, civic, and legislative attendees about what they 
believe to be important for increasing student achievement and 
strengthening the education system as a whole.  In 2005, the 
scholars identified student apathy, health education, emotional 
and psychological well-being, and financial difficulties as among 
the most prominent barriers to student achievement today.  The 
full summit report can be found on NCCEP’s Web site at 
www.edpartnerships.org. 

The summit report is considered the highlight of the NCCEP An-
nual Conference, and attendees have frequently commented that 
it brings a fresh and energized perspective about education.
Booz Allen is exploring opportunities for its local offices to 
work with GEAR UP chapters in their communities.  In 2004, the 
Booz Allen office in Honolulu partnered with GEAR UP and the 
University of Hawaii to produce a youth summit for the state’s 
students.  This effort was nominated for a White House recogni-
tion award. 

For more information about the Youth Leadership Summit, please 
contact Barbara Haight, senior community relations manager, at 
haight_barbara@bah.com. 

Booz Allen Hamilton

“Returning home was an 
interesting transition from 
the Summit’s atmosphere of 
brainstorming and planning, to the 
reality of implementing the ideas 
and strategies into my community.  
I’ve been asked by many, ‘Did you 
enjoy your vacation?’ I let them 
know that I was there to help 
change the face of education in 
America, and hopefully instead of 
just telling them, I will soon be able 
to show my local society what I 
was really doing on my ‘vacation.’  
I truly plan to become more 
involved in my community and 
to attack the education barriers at 
hand.  Thanks to the Summit, I now 
have various ways to do just that.”

— Kadeem Myrick, 2005 Youth Leadership Summit Scholar

2005 Youth Leadership Summit scholars presented their 
perspective on challenges facing education today.
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The Business Coalition for Educational Excellence (BCEE) 
at the New Jersey Chamber of Commerce is one example 
of how local business communities are helping schools 
reach their student achievement goals.  BCEE is supported 
by many of New Jersey’s leading companies, including 
Prudential Financial, Verizon, State Farm Insurance, and 
IBM. BCEE aims to increase middle school and high school 
achievement so that students are prepared to enter col-
lege or the workforce.  BCEE’s programs invest in schools, 
teachers, and students and emphasize credible research, 
quantifiable and proven results, and a high return on 
corporate philanthropy.  

BCEE’s student-focused program is called the Learn  More, 
Now, Do More Now, Earn More Later (LDE) Student Cre-
dentialing System, which was created in response to em-
ployer surveys that cited knowledge deficiencies in young 
adults as a workforce challenge.  LDE encourages rigor 
in middle school and high school curricula, builds work 
ethic, increases computer and financial literacy skills, and 
is structured around widely accepted educational research.  
LDE has three components, each of which produces a cre-
dential that documents students’ progress toward specified 
criteria, helping them to prepare for college, work, and life. 

LDE’s components: 

• State Scholars NJ is a communications campaign that  
 encourages all students to take the demanding high  
 school course sequence that has been demonstrated  
 by research to increase a student’s chance of graduating  
 from college or of earning higher wages even without  
 college.  In short, innovative curriculum modules and  
 evening family meetings, representatives from New  
 Jersey’s business community discuss the statistical 
 realities about the need to work hard in school.

• School Counts helps students build an understanding  
 of a professional-level work ethic, focusing on atten- 
 dance, punctuality, and essential academic achievement  
 standards.

Learn More Now, Do More Now, 
Earn More Laterr

www.learndoearn.org

“The students were astounded 
by the information in the State 
Scholars NJ presentations.  You 
could have heard a pin drop.  
They were so interested the 
lesson took four periods instead 
of the one period I had allotted.  
We teachers always tell them to 
work hard, but this presentation 
provided the statistical rationale 
for why they have no choice.”

— 8th grade math teacher in a high-minority, 
high-poverty New Jersey school district
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• The Technology Challenge is boosting student skills in com- 
 mon business software in 50 schools across New Jersey. With  
 unlimited usage of the unique performance-based learning  
 and assessment system, 8th graders start as beginners   
 and high school students finish as advanced users of word  
 processing, spreadsheet, and presentation software.  
 Employers can apply this resource to their recruiting processes  
 to ensure candidates’ skills match the job requirements.

State Scholars NJ has resulted in increased enrollments in key 
math, science, and language arts courses. Sample outcomes 
include increased enrollments of 250 percent in physics in one 
central Jersey high school and 220 percent in economics in one 
north Jersey high school. Both schools have high poverty and 
high minority populations.  National research has indicated that 
students who complete the State Scholars sequence of courses 
can score, on average, 100 points higher on the SAT exam than 
do students who take less rigorous courses. Demanding high 
school course work has doubled, and in some cases tripled, 
students’ chances of completing a bachelor’s degree. Even when 
college was not present, research has shown that students can 
earn annual wages of up to 13 percent more than students who 
take easy high school courses. 

In 2005, more than 100 students entered Cumberland County 
College on School Counts Scholarships, having earned their way 
in by achieving a 95 percent attendance and punctuality rate and 
a “C” or better in every course.

In summer 2006, BCEE will launch a fourth component, “Work 
the Money,” to help students increase financial literacy and see 
the connection between life decisions they make now and future 
financial impact.  

For more information about LDE or BCEE, contact Dana Egreczky, 
president, BCEE and vice president of workforce development, New 
Jersey Chamber, at dana@njchamber.com. 

Dana Egreczky, BCEE president and New Jersey Chamber vice president 
of workforce development, presented the LDE Student Credentialing 
System to students and parents.
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GlaxoSmithKline’s (GSK) “Partners with Education” is a 
community investment initiative that aims to stimulate 
interest and confidence in science among young people. As 
part of this initiative, GSK’s Science in the Summer pro-
gram introduces science to young students and is based on 
the fact that they learn best by doing.

Each year, Science in the Summer is offered to approxi-
mately 6,000 students.  Since the program’s inception, more 
than 80,000 children have participated in the program.

Science in the Summer is formatted to help students apply 
science education to their daily lives and to stimulate their 
interest in future science careers.  Courses are designed for 
two age groups: grades 2–3 and grades 4–6.

Students participate in hands-on experiments and course-
work designed to teach them basic scientific concepts and 
encourage them to become actively involved in science 
initiatives.  Courses include bioscience, chemistry, simple 
machines (how machines work), physical science/electric-
ity, and genetics.  Each course is made up of four, 45-min-
ute classes given over the course of a week and is taught 
by certified teachers.

“I just wanted to take the time 
to thank you for your free 
program where my daughter 
learned about electricity and 
physical science.  She learned 
about magnetism, static 
electricity, currents, and what 
an electrostatic generator 
was…things she didn’t learn in 
school.  She loved the idea of 
actually doing the experiments 
versus just reading about 
them.  I, too, believe that 
children learn by doing and 
for those children where their 
schools don’t have a science 
teacher, or a science lab, 
GlaxoSmithKline’s program is a 
true benefit for them, especially 
if they want to pursue the 
science field.”

—Philadelphia Parent 

Science in the Summer
www.scienceinthesummer.com

Science in the Summer students studied 
bioscience under a microscope.



19

Science in the Summer is now entering its 20th year.  GSK has 
partnered with more than 140 local libraries in the Greater Phila-
delphia region to provide elementary school students with free, 
quality science education and to enrich the students’ learnings 
from the school year.  GSK partners with local libraries because 
they are important community resources that provide supple-
mental education and learning opportunities.  For example, the 
partnering libraries often set up book displays that relate to the 
program’s coursework so students can continue to learn after 
the program ends.  

GSK invests more than $400,000 each year into Science in the 
Summer and provides a yearly grant to each of the participating 
library systems to purchase science books for their libraries.  
Holding the sessions in public libraries during summer vacation 
emphasizes that science is an ideal subject for independent 
learning — outside of the bounds of school. 

The Pennsylvania Citizens for Better Libraries presented GSK 
with its Corporate Citizen of the Year Award in 2005 for Science 
in the Summer, and the Philadelphia Chapter of the Public Rela-
tions Society of America recognized GSK in 2003 with an award 
for excellence and creativity in community relations.

GSK surveys students who have participated and their parents 
to determine the interest in and effectiveness of the program.  
The American Association for the Advancement of Science also 
prepared a survey for GSK to ascertain the program’s impact 
on high school and college graduates who had participated.  
Findings indicated that Science in the Summer helped a large 
percentage of respondents with elementary and high school 
science studies and increased their interest in science.

For more information about GSK’s Science in the Summer program, 
contact Emily Gerasimoff, community partnerships representative, at 
emily.gerasimoff@gsk.com.

“This is a great way to get elemen-
tary-level students interested in 
science and math, so that it stays 
with them throughout their lives.”

—Philadelphia Teacher

Science in the Summer students learned 
about oceanography.
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The United States faces a shortage of well-trained and 
experienced math and science teachers in the K–12 system.  
Through its philanthropy and product offerings, IBM has 
long been involved with K–12 education issues.  Recently, 
IBM conducted a company survey, which revealed that 
many employees approaching the formal retirement age 
are interested in starting a second career and are eager to 
give back to their communities.  

To offer these opportunities to its employees and to pro-
vide one solution to America’s teacher-shortage problem, 
IBM created the Transition to Teaching program in 2005.  
Transition to Teaching provides training and financial 
means to current IBM employees who want to become 
full-time math or science teachers.  Transition to Teaching 
currently is in New York and North Carolina; based upon 
the results of the first year, IBM will expand the program in 
January 2007.  

To develop Transition to Teaching, IBM conducted research 
and partnered with educational institutions to define the 
skills and experiences that employees need to become suc-
cessful teachers.  IBM also identified qualified partners to 
provide various aspects of the program so that employees 
have a solid introduction to teaching, have a strong support 
network, and can meet their local certification requirements.

Transition to Teaching
www.ibm.com/ibm/ibmgives

Stanley S. Litow, vice president, IBM corporate community relations and president, 
IBM International Foundation, announced the launch of Transition to Teaching. 

“IBM’s vision of recruiting 
talented math and science 
professionals to the teaching 
profession will provide not 
only fine new teachers in high-
need areas, but also teachers 
who will be able to answer the 
‘Why study math and science?’ 
question with authenticity.  IBM 
is to be commended for seeking 
teacher preparation programs 
of the highest quality to provide 
second-career professionals 
with the knowledge and skills 
they need to practice their new 
profession with confidence and 
competence.” 

— Mary Lynne Calhoun, 
Dean, College of Education, UNC Charlotte
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Because of the nature of IBM’s work, many employees already 
have excellent math and science skills, and many have had 
experience with teaching and working with children.  In its initial 
phase, up to 100 IBM employees with at least 10 years of experi-
ence and a math or science degree will participate in Transi-
tion to Teaching.  The goal is to help fill shortfalls in educator 
availability and education effectiveness across the nation — a 
problem that is expected to grow with the retirement of today’s 
teachers. 

IBM employees who are selected to participate in Transition to 
Teaching can take a leave of absence from the company with 
full benefits for up to four months during the preparation period 
to do student- or practice-teaching in a K–12 classroom.  During 
this time they are eligible to receive $15,000 that they can use for 
tuition reimbursement and a stipend.   

IBM is the first company to help employees transition into a 
teaching career.  IBM hopes that as a result of the Transition to 
Teaching example, more companies and organizations will de-
velop programs that contribute to the nation’s qualified-educator 
pool to help overcome the shortage of qualified teachers.  

For more information on IBM’s Transition to Teaching or additional 
community relations programs, please contact Robin Willner, vice 
president, global community initiatives, IBM Corporation, at 
willner@us.ibm.com.

New York Education Commissioner Richard Mills, New York City Public 
Schools Chancellor Joel Klein, and IBM’s Stanley S. Litow joined students at 
the launch of Transition to Teaching.

Mary Lynne Calhoun, dean, College of Education, UNC 
Charlotte, addressed P.S. �9 students at the Transition to 
Teaching launch in New York. 
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Students in Free Enterprise (SIFE) is an organization that 
works in partnership with businesses and higher-education 
institutions to provide students the opportunity to develop 
leadership, teamwork, and communication skills through 
learning, practicing, and teaching the principles of free 
enterprise.  

Through SIFE, colleges and universities establish student 
teams, which, led by faculty advisors, are challenged to 
develop community improvement projects focused on five 
topics: market economics, success skills, entrepreneurship, 
financial literacy, and business ethics. The projects are then 
judged at a national competition, with country winners 
moving on to the annual “SIFE World Cup.”

When KPMG Foundation, KPMG LLP, and KPMG Interna-
tional became involved with SIFE in 1997, the program was 
active only in the United States on about 300 college and 
university campuses. Over the next few years, two KPMG 
executives dedicated their time and professional expertise 
to SIFE to help it expand globally.  

Students in Free Enterprise
www.kpmgfoundation.org

“KPMG has had a tremendous 
impact on SIFE operations 
worldwide.  From the commit-
ment of members of KPMG’s top 
leadership to employee involve-
ment, the company’s participa-
tion has helped us to develop 
strong, sustainable programs 
around the world. SIFE would 
not be a global organization 
today without KPMG’s support 
and guidance.”

— Alvin Rohr, President and CEO, SIFE

KPMG senior partners, Tom Moser and Hiro Yoshihara, 
with the SIFE Nigeria team at SIFE World Cup.
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Tom Moser, vice chairman of strategy at KPMG LLP, became the 
chairman of the SIFE Board of Directors.  He focused on strategic 
planning to help SIFE expand rapidly both in the United States 
and globally.

Bernard J. Milano, president of KPMG Foundation, became 
involved with the SIFE Executive Committee of the Board of 
Directors. Milano helped SIFE gain entree into the large universi-
ties and became the chair of the SIFE Rules Committee.
 
KPMG’s involvement has been invaluable.  Today, SIFE operates 
in 47 countries and is represented at nearly 2,000 colleges and 
universities. KPMG partners are active in most of the countries 
and were instrumental in getting SIFE started in those countries.  
Many also serve on the countries’ SIFE Boards of Directors, and 
several serve as chairmen of the boards.  

SIFE has grown from one competition in Kansas City to the SIFE 
World Cup, at which student teams from around the world that 
won their SIFE country championships present their community 
projects.  
 
The first World Cup was held in London in 2001, with subsequent 
annual World Cups in Amsterdam; Mainz, Germany; Barcelona; 
and Toronto.  The 2006 competition will take place in Paris. The 
2005 World Cup winning team was from Zimbabwe, with finalist 
teams from France, the United States, and Nigeria.

KPMG’s involvement was instrumental in making it possible for 
SIFE to expand on such a large scale. 

For more information about SIFE or the KPMG Foundation, please 
contact Bernard J. Milano, president and trustee, KPMG Foundation, 
at bmilano@kpmg.com.  

 

KPMG Foundation’s Bernard J. Milano addressed 
students at the 2005 SIFE World Cup in Toronto.
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Sixty years ago, DECA (Distributive Education Clubs of 
America) organized around an ambitious goal: improve edu-
cation and career opportunities for students interested in 
careers in marketing, management, and entrepreneurship. 
What began with a few hundred students in 17 states has 
grown to about 200,000 high school and college students in 
all 50 states, U.S. territories, and the District of Columbia.  

DECA’s mission is to enhance the co-curricular education 
of students with interest in marketing, management, and 
entrepreneurship. DECA helps students develop skills and 
competence for marketing careers, build self-esteem, expe-
rience leadership, and practice community service. DECA is 
committed to the advocacy of marketing education and the 
growth of business-education partnerships.

A key objective of this association is to support the de-
velopment of marketing and management skills in career 
areas such as business administration, finance, sales and 
service, hospitality, and entrepreneurship. These programs 
validate knowledge and skills attainment and excite career 
exploration through continuing education.  DECA provides 
recognition and leadership activities directly related to 
attainment of specific occupational and leadership skills. 

These programs focus on connecting the classroom to the 
workplace through business partnerships, competition, 
and leadership development. Students develop academic, 
leadership, communication, human relations, employabil-
ity, and civic responsibility skills.  

DECA
www.deca.org

Steve Bauman, vice president of workforce development (far 
l.) and Andy Chaves, manager of youth career services (far r.) 
with 2005 scholarship winners for DECA International.

Students develop academic, 
leadership, communication, 
human relations, employability, 
and civic responsibility skills.  

Surveys show that more than 
85 percent of DECA members 
are college bound.
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Mr. J. W. Marriott was introduced to DECA and recognized the 
effective model for this business and education partnership. 
Marriott has been an active member of the National Advisory 
Board of DECA for 25 years.  

Through the years, Marriott and DECA have worked together 
to touch thousands of students whose potential is sometimes 
greater then their means.  Accomplishments through this 
partnership include: 

• Internship, work study, and co-op outreach efforts connecting  
 thousands of DECA members with Marriott properties across  
 the country

• Sponsorship of DECA’s Hospitality Services Management   
 Team Decision-Making Event, introducing thousands of   
 students to career pathways in hospitality

• Providing scholarships to DECA members who are focused on  
 careers in hospitality, removing financial barriers to a 
 college education

• Serving as the host facility for hundreds of DECA meetings  
 and conferences annually 

Perhaps most importantly, however, DECA created mutual 
partnerships to achieve these common purposes. In the 
hospitality area, DECA has longstanding partnerships with 
the National Academy Foundation, the American Hotel and 
Lodging Association, the National Restaurant Association, 
the U.S. Department of Education, and the states and district 
departments of education and local education agencies. 

Surveys show that more than 85 percent of DECA members 
are college-bound. DECA’s membership base mirrors the U.S. 
Census figures for high school enrollment: 56 percent female, 44 
percent male, 38 percent minority (17 percent African American, 
15 percent Hispanic, 2 percent Asian, and 4 percent other). These 
students represent the future leaders of America, and DECA 
serves to enable and encourage skill attainment that is portable 
and long-lasting.  

For more information on Marriott’s partnership with DECA, contact 
Andy Chaves, Manager of youth career services program, at 
andy.chaves@marriott.com.

National champions of the Marriott-sponsored National Competition 
of Hospitality Services Management Team Decision-Making event, 
held at the 2005 DECA International Conference 2005 in Anaheim.
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National Backpack Program
www.community.officedepot.com

As children across the United States and Canada prepared 
to go back to school in 2005, Office Depot provided approx-
imately 300,000 of them with a new backpack filled with 
school supplies. Through the company’s National Backpack 
Program, the backpacks were distributed to hundreds 
of nonprofit organizations and Title I schools that serve 
underprivileged children and their families.  The organiza-
tions, in turn, provided the backpacks to needy children. 

The primary objective of Office Depot’s National Backpack 
Program is to enhance the quality of life, one child at a 
time, in the communities in which it conducts business and 
where its customers and associates live and work.  Office 
Depot believes that backpack recipients will experience 
enhanced self-esteem, greater confidence, and improved 
chances for academic success.  In the long term, the 
program plays an important role in enhancing the quality 
of life for needy children and their families.  

The National Backpack Program complements Office 
Depot’s Back to School business strategies as well as 
the company’s ongoing support for schools and teachers 
through its “5% Back to Schools” and “Star Teacher” 
programs.  The 5% Back program generates millions 
of dollars in credits that schools may redeem for free 
school supplies, while the Star Teacher Program provides 
discounts, networking opportunities, and other resources 
to thousands of teachers throughout the United States 
and Canada.

Office Depot’s National Backpack Program is carried out 
primarily through its more than 1,000 retail stores in the 
United States and Canada.  Several thousand additional 
backpacks are distributed to organizations and schools 
nationwide that submit direct requests through Office 
Depot’s Community Relations Web site (www.community.
officedepot.com).  The rest of the backpacks are donated 
in conjunction with special events in local communities, 
frequently to organizations with which Office Depot has 
longstanding relationships.

“For so many of the children 
whom our agency serves, 
their families have few finan-
cial resources.  Oftentimes 
these children may go without 
a backpack during the school 
year. It means so much to these 
children to receive a new — not 
used — backpack that they can 
call all their own.  It gives them 
a sense of pride, encourages 
learning, and makes a differ-
ence in what they can achieve 
academically.”

—Violence Intervention Program, Los Angeles, Calif.
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The National Backpack Program exemplifies Office 
Depot’s unwavering commitment to corporate 
citizenship — a principle that is integral to the 
company’s core values and embraced by the entire 
Office Depot family.  In just five years, the National 
Backpack Program has become one of Office Depot’s 
most important philanthropic initiatives.  By providing 
children with essential supplies to help them prepare 
for school, Office Depot is making an important 
contribution to their success while helping to develop 
a new generation of our country’s leaders.

For more information about Office Depot’s National 
Backpack Program, please contact Mary Wong, director of 
community relations, at mary.wong@officedepot.com. 

“Our clients do not have the 
means for extras like new back-
packs for their children. The 
parents are appreciative and 
grateful.  I think the Office Depot 
Backpack Program is a wonderful 
opportunity for the community 
to see what big business can do. 
Your generosity is felt by many, 
many people.”

—Kristi House, 
Miami, Fla. Recipient Organization

Children from Brighter Seasons, Lexington, Kentucky, proudly show off their new backpacks.
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Oracle Academy
www.oraclefoundation.org 

The Oracle Education Foundation, the philanthropic arm of 
the Oracle Corporation, is using its technology to promote 
the advancement of learning in the classroom.  Through 
Oracle’s many education programs and partnerships 
worldwide, more than 575,000 primary and secondary 
students from low-income backgrounds and more than 
7,000 schools use Oracle technology to prepare students 
with the technology skills needed to be successful in the 
21st century. 

One example is the Oracle Academy.  The academy is an 
educational program that enables students, aged 16 to 19, 
to take courses on database and Java programming from 
Oracle-trained teachers.  After completion of the introduc-
tory classes, students have the opportunity to continue 
courses toward industry-recognized programming certifi-
cation.  The technology training provides a solid foundation 
for secondary students who are going either to college or 
into the workplace upon graduation.  

The Oracle Academy also benefits the instructor and the 
school. Instructors receive professional development, 
classroom curriculum, and continuous support with their 
enrollment in the academy. Before instructors can teach the 
material they must complete 100 to 130 hours of instruction 
and required courses. Course fees range from $2,000 to 
$3,000.  However, the services and technology that schools 
receive with instructor participation is valued at $130,000. 
The educational programs made available by Oracle 
enable students and teachers to learn the skills necessary 
to remain competitive in the knowledge economy.  The 
collective efforts of Oracle and the educational community 
are bridging the digital divide and affording students the 
opportunity to be leaders in the field of technology. 

For more information about the Oracle Academy, please 
contact Perry D. Benson III, senior program manager, 
at perry.benson@oracle.com. 
 

“I have truly enjoyed the 
experience as a student 
[at] the Academy and 
would like to share that 
experience with others.”

—Brian Voss, Teacher/Instructor,
 West Central High School
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“My main concern when I began 
to learn about Oracle [Acad-
emy] was how it would fit into a 
high school business program... 
many teachers feel that the class 
is only meant for students inter-
ested in IT careers.  I have found 
many vital business applications 
within the Oracle [Academy] 
curriculum.”  

—Dawn Ulmer, Teacher/Instructor 
at NW Area Vocation School

Students attended training for The Oracle Academy Institute at UCLA.
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Siemens Competition in Math, 
Science, and Technology

www.usa.siemens.com/CR 

As part of its mission, the Siemens Foundation nurtures 
tomorrow’s scientists and engineers by supporting out-
standing students today, and recognizing the teachers and 
schools that inspire their excellence.  In 1999, the Siemens 
Foundation partnered with the College Board and the 
Educational Testing Service to establish the Siemens Com-
petition in Math, Science, and Technology. The competition 
promotes educational and scientific excellence by chal-
lenging high school students to conduct original research 
projects in the hard sciences.

Students submit their research reports either individually 
or in teams of two or three members.  Panels of scientists 
and mathematicians from leading universities and national 
laboratories judge the reports in an initial blind reading. 
 
Students whose projects are selected for further competi-
tion are invited to compete at one of six regional events 
hosted by prestigious partner universities:  
• Carnegie Mellon University 
• Georgia Institute of Technology 
• Massachusetts Institute of Technology
• University of California at Berkeley 
• University of Notre Dame 
• University of Texas at Austin 

“It was very exciting to be sur-
rounded by top-notch scientists, 
and was a lot of fun to become 
friends with other students who 
are the best in their fields.  I wish 
the competition lasted longer!” 

—Michael Viscardi, 
2005–2006 Siemens Competition in Math, Science, and Technol-

ogy National Individual Winner ($�00,000 scholarship)

Albert Shieh and Anne Lee, 2005–2006 Siemens Competition in Math, 
Science, and Technology National team winners, received their 
$�00,000 team scholarship from Bettina von Siemens, Siemens AG, 
and Jack Bergen, president, Siemens Foundation.
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At each of these regional competitions, students must 
prepare a 12-minute oral presentation and a poster 
describing their project to present to a panel of judges 
provided by the host university.  A question and 
answer session follows the presentations.   One indi-
vidual and one team are selected as Regional Winners 
and receive scholarships of $3,000 (individual) and 
$6,000 (team).  They are then invited to compete at the 
national competition in New York City.  Each regional 
runner-up receives a $1,000 scholarship. 
 
At the national competition, students compete for 
scholarships ranging from $10,000 up to a top prize 
of $100,000.   The winning individual and team are 
invited to ring the closing bell at the New York 
Stock Exchange.

The New York Times has cited the Siemens awards as 
“among the nation’s most prestigious science prizes.”   
In 2005, nearly 1,700 students entered the competition, 
a participant increase of 13 percent.  The national win-
ning research projects focused on improving software 
for genetic data analysis and developing a new 
approach for solving a 19th century math problem, 
known as the Dirichlet Problem.  Past winners have 
identified genetic mutations that cause cystic fibrosis 
and breast cancer, discovered new ways of grafting 
polymers, created text-to-speech recognition soft-
ware, discovered new galaxies, and provided insight 
into the inner workings of the human brain.    

For more information on the Siemens Foundation or the Sie-
mens Competition in Math, Science, and Technology, please 
contact Marie Gentile at marie.gentile@siemens.com.

Michael Viscardi’s genetics research won top honors at the 
2005–2006 Siemens Competition in Math, Science, and Technology.  
(l. to r.): Peter von Siemens, Siemens Foundation board member;  
Thomas N. McCausland, chairman of the board, Siemens Foundation; 
Dr. Constance Atwell, lead judge; MichaelViscardi, individual winner; 
Bettina von Siemens, Siemens AG; and Jack Bergen, president, 
Siemens Foundation

National finalists in the 2005–2006 Siemens Competition in 
Math, Science, and Technology took the stage. 
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Sprint Nextel Achievement Program
www.sprint.com/community/home.html 

If you want to know how to best solve a problem, ask the 
people who deal with the situation daily. That’s what Sprint 
Nextel did in 2004 to launch its K–12 education commit-
ment. Sprint Nextel wanted to make sure its resources 
were appropriate and effective for K–12 programs and that, 
more importantly, they met the needs of those on the front 
line: educators. 

Sprint Nextel convened 16 area superintendents to ask 
them directly, “What is the best way Sprint Nextel can 
support K–12 education?” The superintendents’ responses 
were clear: 

1) Educators are knowledgeable about what works best in 
the classrooms; give them the resources and they’ll know 
how to succeed.

2) If Sprint Nextel is truly serious about affecting change in 
the classroom, everything it funds must include a compo-
nent for the student, the family, and the educator.  

“I have been fortunate to receive 
two Sprint Nextel Achievement 
Program grants. The grants 
were used to help high school 
students with mental, physical, 
and behavioral disabilities 
learn necessary skills to make 
the transition from school into 
adulthood. ...Neither of these two 
innovative approaches to teaching 
students with special needs would 
have been possible due to school 
budget restrictions.

“The Sprint Nextel Achievement 
Program allowed me to identify a 
need in the classroom, formulate a 
plan to address the need, propose 
a solution, request funding to meet
the needs of my students, analyze 
student achievement, and submit 
a final report on the program to 
show accountability and student 
progress.” 

—Beth Cooper, 
Grain Valley High School (Missouri)

Through a work simulation involving pre-vocation workboxes and 
a time clock, special needs-students learned skills necessary to 
transition from school to adulthood.



33

Sprint Nextel was listening.  The company designed a 
competitive grant program specifically for educators.  
Launched in October 2004, the Sprint Nextel Achieve-
ment Program provides grants to K–12 public educators 
in amounts between $500 and $5,000 for classroom-
based projects that increase student achievement, 
provide enriched development opportunities for educa-
tors, and encourage increased family involvement in the 
student’s education. 

Sprint Nextel has given educators a voice in the creation 
and management of the program. Sprint Nextel re-
moved itself from the grant review process and instead 
recruits the expertise of local educators, administrators, 
and education community leaders to collectively review 
every anonymous application, providing detailed writ-
ten feedback on the strengths and weakness of each 
request — critical feedback that is later provided to each 
applicant. Sprint Nextel also offers a free grant writing 
course to any public educator interested in learning 
more about writing a grant. 

Since 2004, the Sprint Nextel Achievement Program 
has received 414 grant applications and has awarded 
183 grants for a total of $600,000.   The program has 
reached 30 area school districts in Missouri and Kansas.

The Sprint Nextel Achievement Program is a simple, 
innovative program that directs funding straight into the 
classroom and supports projects that have a long-term 
effect on an educator’s level of experience and a stu-
dent’s capacity to achieve.  It is currently open to public 
educators in select counties in Kansas and Missouri and 
will be expanded to other major markets in 2007.  

For more information about the Sprint Nextel Achievement 
Program, please contact Theresa Alcazar, senior manager of 
community relations, at theresa.alcazar@sprint.com. 

Special-needs students benefited from a Life Center classroom 
that is complete with a kitchen and laundry center.
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SchoolMatters
www.schoolmatters.com

Standard & Poor’s, with the support of the Broad Founda-
tion and the Bill & Melinda Gates Foundation, created 
SchoolMatters, a project of the National Education Data 
Partnership.  SchoolMatters aims to arm the public with 
objective data and analysis to debunk the myths and coun-
ter the anecdotes that historically have driven education 
decision-making in the United States.

The partnership was founded on a shared belief that a 
transparent, national platform, such as SchoolMatters, can 
unite the nation in celebrating successes and identifying 
areas for change in our public school systems. Without 
a platform to track progress, monitor performance, and 
analyze the return on the public’s investment in education, 
creating sustained and systemic improvement in education 
will remain a challenge in the years to come.

SchoolMatters helps business leaders find academic, 
financial, and demographic information for every public 
school, school district, and state in the country.  It also 
helps to identify trends and challenges, better understand 
the relationship between spending and student achieve-
ment, and pinpoint school districts that are performing 
better than their peers. 

SchoolMatters is far more than a library of education 
statistics. It includes analytical tools that tell the stories 
behind the numbers to stimulate discussion about the best 
ways to improve public education. 

We all have a stake in public education. By coming together 
with similar views and values about the purpose of public 
education and being prepared to work collectively, busi-
ness can help dramatically improve the U.S. public educa-
tion system.

For more information about SchoolMatters, please contact Jesse 
Gutierrez at jesse_gutierrez@standardandpoors.com. 

“[SchoolMatters] will help our 
state’s education leaders become 
better informed and better-pre-
pared to make decisions that im-
pact our state’s schools and our 
children’s educations.”

—Former North Carolina Governor Jim Hunt, who serves 
on the National Advisory Board of Standard & Poor’s 
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Standard & Poor’s created SchoolMatters.com in conjunction with the 
National Education Data Partnership, the Broad Foundation, and the 
Bill & Melinda Gates Foundation. 

SchoolMatters
www.schoolmatters.com

SchoolMatters helps business 
leaders find academic, financial, 
and demographic information 
for every public school, school 
district, and state in the country. 
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State Farm Learning and Teaching Exchange 
(S.L.A.T.E.)

www.statefarm.com/edexcell/exchange.htm

Many schools in the United States are unable to provide 
adequate professional development for teachers because 
there is a lack of qualified and available substitute teachers 
or because professional development tends to be one of the 
first items cut in a tight budget.  State Farm Insurance has 
developed a program to work in partnership with schools 
to address these concerns and create opportunities for 
both State Farm employees and teachers seeking additional 
training. 

The State Farm Learning and Teaching Exchange (S.L.A.T.E.) 
program builds on an existing company policy allocating 
State Farm employees a yearly paid Education Support (ES) 
day to volunteer in a local school. Through S.L.A.T.E., State 
Farm employees can use this opportunity to volunteer as a 
state-certified substitute teacher so a partnering teacher can 
attend a prearranged professional development opportunity 
as determined by their school system.

The S.L.A.T.E. program provides a cost savings to the part-
nering school districts because they do not need to use their 
funds to hire substitutes. Schools can instead allocate their 
substitute teacher budget for occasions when teachers are 
sick or have an immediate need to be out of the classroom. 
Prior to their involvement, all State Farm employees 
involved in this program meet state substitute teaching 
certification requirements and attend a half-day workshop 
on school policy and strategy.

S.L.A.T.E. allows State Farm employees, as community 
citizens and taxpayers, to truly understand the environment 
and challenges of today’s schools, which is a fundamental 
challenge in any partnership.  In addition to using S.L.A.T.E. 
to support their local schools and teachers, State Farm 
employees can designate S.L.A.T.E. as one of their own 
developmental opportunities, since teaching helps develop 
presentation skills, critical thinking, and organizational and 

“I have been the principal of 
Tri-Valley Elementary School, a 
small pre-K through 3rd grade 
school in central Illinois, for the 
past seven years.  Our school 
was involved in the beginning 
of the S.L.A.T.E. program. At the 
time, we were deep in the woes 
of budget issues and as a result, 
staff development was virtually 
nonexistent.  
 
“Our main school improvement 
goal was to increase math scores 
as measured by the Illinois State 
Assessment Program, which 
provides state norms, and the 
Iowa Tests of Basic Skills, which 
provides a snapshot of how our 
students rank with other students 
and schools nationally.
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time management skills.  Many S.L.A.T.E. volunteers 
spend more than just their one ES day in the classroom 
as a result.   

Most importantly, S.L.A.T.E. increases the likelihood 
that teachers receive the professional development they 
want and that the U.S. education system benefits from 
highly trained educators.

This is an easily replicable partnership and the effect of 
this simple gesture goes a long way as better-trained 
teachers provide effective and quality education. 

For more information about S.L.A.T.E., please contact Kathy 
Havens Payne, Director for Education Leadership – Education 
Excellence, at kathy.h.payne.jda2@statefarm.com. 

“With the help of S.L.A.T.E. vol-
unteers, I was able to reinstate 
staff training and take advan-
tage of workshops, seminars, 
and conferences. This teacher 
training on our math education 
curriculum encouraged teach-
ers to increase math teaching 
to approximately one hour 
per day, resulting in 100% of 
our students, including special 
education students, meeting or 
exceeding expectations on the 
state tests last spring.  There 
is no doubt in my mind that 
S.L.A.T.E. was the catalyst and 
support that helped us reach 
this goal!”

—Rebecca Lockett, 
Principal, Tri-Valley Elementary School

State Farm Learning and Teaching Exchange 
(S.L.A.T.E.)

www.statefarm.com/edexcell/exchange.htm

State Farm Insurance is a prominent corporate supporter of 
education. At the 2005 BEN Summit, Chairman and CEO Ed Rust 
presented a keynote address.
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2005 BEN ACTIVITIES

The Business Civic Leadership Center (BCLC) created the 
Business Education Network (BEN) in partnership with the 
U.S. Chamber of Commerce and 11 founding companies.  
On October 6, 2005, BEN publicly launched in Washington, 
D.C. at the inaugural BEN Summit.  

Creating BEN

BEN is the result of nearly two years of planning among a 
dedicated group of professionals from the private, nonprof-
it, education, and government sectors.  It began with BCLC’s 
2004 Partnership Conference, “Business and K–12 Education 
Partnerships.”  Several events followed in 2005 to bring BEN 
to where it is today:

• On April 2, Ann Cramer (IBM), Barbara Haight (Booz   
 Allen Hamilton), Stephen Jordan (BCLC), and Bill Shore   
 (GlaxoSmithKline) facilitated a half-day workshop with   
 various companies and the Center for Corporate    
 Citizenship at Boston College.  The group focused   
 on trends in business involvement in education and   
 shared lessons learned from current or past
 partnerships.

• BCLC hosted planning retreats and regular conference   
 calls with companies and education organizations to   
 coordinate the official BEN launch and to establish the   
 2006 agenda and working groups.

• Booz Allen Hamilton donated IT services to develop the   
 BEN beta site, which was unveiled at the first BEN   
 Summit on October 6 in Washington, D.C.

• BCLC collected information on more than 300 U.S.   
 business-education programs to make up the 
 Partnership Profiles section of the BEN Web site.

• BCLC initiated monthly national conference calls, which   
 continue to feature education experts as guest    
 presenters, updates from working group chairpersons,   
 and commentary from call participants. 

“Ten years ago, when our sales-
people visited a school, they 
were being asked what kind of 
free materials would accom-
pany their purchases. Today, 
they’re being asked what im-
pact our products will have on 
student achievement.”

—Margery Mayer, 
President of Scholastic Education 

BEN founding companies identified 
the following topics as education 
priorities for 2005–2006:

 • Educator Development
 • Effectiveness and Accountability
 • Literacy
 • Math, Science, and Technology
 • Student Motivation
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The 2005 BEN Summit

The first annual BEN Summit took place October 
5–7, 2005, in Washington, D.C.  More than 400 people 
came together to hear from federal and state officials, 
Fortune 500 CEOs, and other prominent individuals, 
all of whom focused on identifying and addressing the 
critical needs of our K–12 education system.  Summit 
participant Brett Pawlowski of DeHavilland Associates 
summarized the key themes.

Theme 1: Assessment and Accountability 
There was clear consensus among the speakers that 
the No Child Left Behind Act (NCLB), signed into law 
in January 2002, is forcing positive changes into public 
education. Passed with strong bipartisan support, 
NCLB requires schools to test children on their math 
and reading skills in grades 3–8, then once more in 
high schools. Data are disaggregated, meaning that 
average scores can no longer hide poor performance 
among any student subgroups, and there are conse-
quences for schools that do not show progress being 
made by every subgroup present at the school.

This new accountability has caused a tremendous 
shift in focus among U.S. schools, perhaps best cap-
tured by a statement from Margery Mayer, president 
of Scholastic Education: “Ten years ago, when our 
salespeople visited a school, they were being asked 
what kind of free materials would accompany their 
purchases. Today, they’re being asked what impact 
our products will have on student achievement.” 

Theme II: Communication 
While business can make a strong contribution to pub-
lic education, several speakers noted that the problem 
— and solution — is larger than any single stakeholder 
group. Parents, politicians, businesses, nonprofits, 
philanthropists, unions, educators, students, and the 
community at large must all recognize the scale of the 
problem and work together to address it.

Carr Thompson of the Burroughs Wellcome Fund 
noted that children spend only 14 percent of their 
time in schools, stating that the value and excitement 
of education needs to be reinforced during the 86 
percent of the time students are out of school. Tom 
Vander Ark, executive director of education for the Bill 
& Melinda Gates Foundation, also noted that schools 
are not isolated — they need to be supported by a 
learning society to drive real change.

Tom Vander Ark, Bill & Melinda Gates Foundation; Scott Smith, 
Tribune Publishing Company; and Margery Mayer, Scholastic 
Education presented during a BEN Summit plenary session.

2005 BEN ACTIVITIES 2005 BEN ACTIVITIES

The U.S. Chamber’s Suzanne Clark presented former North 
Carolina Governor James B. Hunt with the BEN Excellence in 
Education Leadership award at the 2005 BEN Summit.
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2005 BEN ACTIVITIES

“More than 90 percent of 
corporate involvement is locally 
based  — companies should not 
overlook opportunities to join 
or engage with school boards 
or work with individual schools 
(through volunteering, etc.) to 
raise achievement.” 

—Stephen C. Jordan, 
Vice President and Executive Director

Business Civic Leadership Center

 

Theme III: Business’ Role in Education 
There were many thoughts and suggestions about the 
role U.S. businesses can play in education:

• Approach education as a partner. Gene Hickok (U.S.  
 Department of Education) and other presenters noted  
 that it is easy to not be heard when you are simply  
 demanding better results of schools. 

• Get involved at any level. Stephen Jordan (BCLC)  
 noted that more than 90 percent of corporate involve- 
 ment is locally based  — companies should not   
 overlook opportunities to join or engage with school  
 boards or work with individual schools (through   
 volunteering, etc.) to raise achievement.  

• Make a difference politically. Former North Carolina  
 Governor Jim Hunt explained that the business   
 community’s support was vital for advancing   
 his education agenda in North Carolina.  Governor  
 Hunt encouraged businesses to participate in school  
 boards and get involved in local, state, and national  
 education policy debates. 

• Lend business expertise. The education market is  
 starting to operate more like business, and speakers  
 identified many areas in which business can help  
 educators and administrators grow and adapt. 
 The creation of BEN demonstrates a renewed 
 commitment by members of the U.S. business 
 community to engage as partners to improve 
 education quality and competitiveness.  While 2005  
 was an eventful and successful year for BEN, the 
 coming years will bring increased partnership 
 opportunities and progress in impacting student  
 achievement as the coalition continues to grow.  

Visit www.dehavillandassociates.com to view Pawlowski’s 
full summary of the 2005 BEN Summit.
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MOVING FORWARD IN 2006 

The successful launch of the Business Education Network (BEN) and 
the overwhelming interest in education by U.S. Chamber of Commerce 
members led to the development of a new U.S. Chamber Workforce and 
Education Initiative that will launch in 2006.  BEN, the Center for Work-
force Preparation, the U.S. Chamber’s workforce policy director, and other 
U.S. Chamber officials are working to build this initiative to support the 
development of a strong workforce.  

For 2006, BEN has established a Business Leaders Council and an Advi-
sory Council of education experts to continue to grow and strengthen the 
coalition and expand its reach.  BEN will identify effective business-edu-
cation partnerships nationwide that improve student achievement, learn 
from them, and share these lessons and other useful information through 
the network.  BEN will use its Web site, monthly calls, regional forums, 
and the annual Summit to share research, reports, effective models, and 
strategies that support student achievement and illustrate how the private 
sector can make a difference.  

BEN will create opportunities for companies, education leaders, and 
policymakers to work together on the latest issues, themes, research, 
and legislation.  To date, we have hosted distinguished speakers such as 
Michael Cohen, Achieve, Inc. president; Ed Rust, State Farm Insurance 
chairman and CEO; Deputy Secretary Raymond Simon, U.S. Department 
of Education; Dr. Roy Vagelos, retired Merck CEO and member of the 
National Academies of Science; and former West Virginia Governor Bob 
Wise, Alliance for Excellent Education president. 

BEN is here to mobilize the business community and its partners so that 
the United States can better prepare today’s students to be successful as 
the next generation of employees and leaders.  We invite you to become 
involved with this important movement.  For more information, please 
contact BEN at 202-463-3133 or BEN@uschamber.com. 
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Michael Cohen, President
Achieve, Inc. 

Barbara Haight, Senior Community Relations Manager
Booz Allen Hamilton

Stephen C. Jordan, Vice President and Executive Director
Business Civic Leadership Center

Susan Traiman, Director of Education and Workforce Policy
Business Roundtable

Daniel J. Cardinali, President
Communities in Schools

Bill Shore, Director of U.S. Community Partnerships
GlaxoSmithKline 

Ann Cramer, Director of Corporate Community Relations
IBM

Michael Kimsey, Executive Director
Kimsey Foundation

Bernard J. Milano, President and Trustee
KPMG Foundation

Andy Chaves, Manager of Youth Career Services Program
Marriott International 

A group of business leaders came together in 2005 to form the BEN Steering Committee, led by 11 
remarkable companies.  They were accompanied by several experts from the education sector.  In 
2006, these two groups became BEN’s Business Leaders Council and Advisory Council, respectively, 
and continue to grow and to strengthen BEN’s national reach and impact. 

Jay Engeln, Resident Practitioner for 
Business and School Partnerships
National Association of Secondary School Principals 

Joni Henderson, Vice President
National Board for Professional Teaching Standards

Mary Wong, Director of Community Relations
Office Depot

Perry D. Benson III, Senior Program Manager
Oracle 

James Whaley, Vice President
Siemens Foundation 

Theresa Alcazar, Senior Manager 
of Community Relations
Sprint Nextel 

Tom Sheridan, Vice President
Standard & Poor’s School Evaluation Services

Kathy Havens Payne, Director for 
Education Leadership – Education Excellence
State Farm Insurance 
 

APPENDIX I: MEMBERS OF THE 2005 
BEN STEERING COMMITTEE 
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Achieve — a bipartisan, nonprofit organization that helps states raise academic stan-
dards to prepare all young people for postsecondary education, work, and citizenship
www.achieve.org  

ACT — an independent, nonprofit organization that provides more than 100 assess-
ment, research, information, and program management services in the broad areas of 
educationand workforce development
www.act.org 

Alliance for Excellent Education — dedicated to promoting high school transformation 
to make it possible for every child to graduate prepared for postsecondary education 
and success in life
www.all4ed.org 

American Association for the Advancement of Science (AAAS) — international 
nonprofit organization dedicated to advancing science around the world 
www.aaas.org 

American Competitiveness Initiative — the George W. Bush Administration’s proposal 
to increase American competitiveness through education; announced during the 2006 
State of the Union Address 
www.whitehouse.gov/stateoftheunion/2006/aci/ 

American Enterprise Institute for Public Policy Research — a private, nonpartisan, 
nonprofit institution dedicated to research and education on issues of government, 
politics, economics, and social welfare
www.aei.org 

American Institutes for Research — one of the largest behavioral and social science 
research organizations in the world whose work covers various areas, including 
education and human development
www.air.org 

Bill & Melinda Gates Foundation — created by Microsoft founder Bill Gates and his 
wife, Melinda, to help reduce inequities in four primary areas, including education
www.gatesfoundation.org 

Broad Center for the Management of School Systems — offers training programs to 
prepare business executives to lead urban public school systems
www.broadcenter.org 

Burroughs Wellcome Fund — an independent private foundation dedicated to
advancing the medical sciences by supporting research and other scientific and 
educational activities
www.bwfund.org  

APPENDIX II: EDUCATION RESEARCH 
AND RESOURCES 
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Business Coalition for Educational Excellence at the New Jersey Chamber of Com-
merce (BCEE) — committed to ensuring that students achieve at high levels and are 
well-prepared to succeed in the workplace
www.bcee.org 

Center for American Progress — a nonpartisan research and educational institute
www.americanprogress.org 

Center on Reinventing Education — studies major issues in education reform and 
governance in order to improve policy and decision-making in K–12 education
www.crpe.org 

Chronicle of Higher Education — a publication that offers news, information, and job 
banks for college and university faculty members and administrators
http://chronicle.com 
 
Chronicle of Philanthropy — a publication that covers a variety of philanthropic issues, 
including education, and lists various workshops throughout the country
http://philanthropy.com 

College Board — a nonprofit membership association whose mission is to connect 
students to college success and opportunity; comprises more than 5,000 schools, 
colleges, universities, and other educational organizations
www.collegeboard.com 

Communities in Schools (CIS) — a community-based organization helping kids suc-
ceed in school and prepare for life 
www.cisnet.org 

Council for Corporate and School Partnerships — a forum for the exchange of informa-
tion, expertise, and ideas to ensure that partnerships between businesses and schools 
achieve their full potential for meeting key educational objectives
www.corpschoolpartners.org  

Council of Chief State School Officers (CCSSO) — a nonpartisan, nationwide nonprofit 
organization of public officials providing leadership, advocacy, and technical assis-
tance on major educational issues 
www.ccsso.org 

Data Quality Campaign — a national effort to encourage the collection and use high-
quality education data and the implementation of state longitudinal data systems to 
improve student achievement
www.dataqualitycampaign.org 

APPENDIX II: EDUCATION RESEARCH 
AND RESOURCES 
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Education Commission of the States — a nonprofit state membership organization 
that provides information exchange and partnership opportunities for state policy-
makers and education leaders
www.ecs.org 

Educational Testing Service (ETS) — a nonprofit organization that helps measure the 
educational and intellectual progress of children; products include the SAT and the 
GRE exams
www.ets.org 

Education Sector — an independent, nonpartisan, nonprofit education think tank
www.educationsector.org 

Education Trust — works for the high academic achievement of all students at all 
levels, pre-kindergarten through college, to close the achievement gaps
www.edtrust.org    

Education Week — a weekly news publication dedicated to American education is-
sues; sister publications are Teacher Magazine and Agent K–12
www.edweek.org 

Gaining Early Awareness and Readiness for Undergraduate Programs (GEAR UP) — a 
U.S. Department of Education discretionary grant program designed to increase the 
number of low-income students who are prepared to enter and succeed in postsec-
ondary education 
www.ed.gov/programs/gearup

Grantmakers for Education — provides professional development, information, and 
networking to grantmakers to help foundations and donors improve achievement and 
opportunities for all students through their investments
www.edfunders.org 

International Partnership Network — promotes the worldwide exchange of informa-
tion, practical experience, and research around education, business, and community 
partnerships
www.theipn.org 

JA Worldwide (JA) — a nonprofit organization working in partnership with the U.S. 
Chamber’s Center for Workforce Preparation to develop a Work Readiness Credential 
— a valid, reliable, assessment-based certification of entry-level work readiness skills 
defined by business
www.ja.org 

APPENDIX II: EDUCATION RESEARCH 
AND RESOURCES 
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Just for the Kids — aims to help members of public school communities work suc-
cessfully with educators to raise student achievement
www.communitiesjust4kids.org 

Manhattan Institute — a think tank dedicated to fostering greater economic choice 
and individual responsibility; focused on several topics, including education reform
www.manhattan-institute.org 

National Academy of Sciences — a society of distinguished scholars engaged in scien-
tific and engineering research and dedicated to furthering science and technology 
www.nasonline.org  

National Association of Secondary School Principals — an organization of middle-level 
and high school principals, assistant principals, and aspiring school leaders from dif-
ferent countries around the world seeking to promote excellence in school leadership
www.nassp.org 

National Board for Professional Teaching Standards — an independent, nonprofit, 
nonpartisan organization focused on establishing high and rigorous standards for 
what accomplished teachers should know and be able to do
www.nbpts.org 

National Center for Educational Accountability — promotes higher student achieve-
ment through the collection and use of data that improve decision-making and 
identify practices that work
www.nc4ea.org  

National Council for Community and Education Partnerships (NCCEP) — brings to-
gether colleges and universities with local K–12 schools, parent groups, businesses, 
government agencies, foundations, corporations, and community-based organizations 
to create education change 
www.edpartnerships.org 

National Science Foundation — an independent federal agency created by Congress in 
1950 to promote the progress of science; advance the national health, prosperity, and 
welfare; and secure the national defense
www.nsf.gov 

National Science Resource Center — seeks to improve the learning and teaching of 
science in school districts in the United States and throughout the world through the 
development of strategic partnerships
www.nsrconline.org 

APPENDIX II: EDUCATION RESEARCH 
AND RESOURCES 
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New Leaders for New Schools — a national nonprofit organization that selects and 
trains individuals from within education, as well as former educators, to become 
urban public school principals
www.nlns.org 

New Schools Venture Fund — a venture philanthropy firm that raises early-stage 
capital from institutional and individual donors to invest in promising education 
entrepreneurs who create high-quality, scalable solutions that address critical educa-
tion problems 
www.newschools.org 

The New Teacher Project — a national nonprofit organization that partners with 
educational entities to increase the number of outstanding public school teachers and 
create environments for all educators to maximize student achievement
www.tntp.org 

No Child Left Behind Act — embodies the four principles of President Bush’s educa-
tion reform plan: stronger accountability for results, expanded flexibility and local 
control, expanded options for parents, and an emphasis on teaching methods that 
have been proven to work 
www.nochildleftbehind.gov 

Public Education Network — a national association of local education funds and indi-
viduals working to advance public school reform in low-income communities across 
our country
www.publiceducation.org  

School Matters — gives policymakers, educators, and parents tools to make better-
informed decisions that improve student performance
www.schoolmatters.org 

The Science Coalition — works to expand and strengthen the federal government’s 
investment in university-based scientific, medical, engineering, and 
agricultural research 
www.sciencecoalition.org 

Students in Free Enterprise — a global nonprofit organization that works in partner-
ship with business and higher education to provide the opportunity for students to 
develop community outreach projects based on educational topics: Market Econom-
ics, Success Skills, Entrepreneurship, Financial Literacy, and Business Ethics
www.sife.org 

Tapping America’s Potential — a campaign by 15 business organizations to double 
the number of science, technology, engineering, and math graduates with bachelor’s 
degrees by 2015
www.tap2015.org 

APPENDIX II: EDUCATION RESEARCH 
AND RESOURCES 
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Task Force on the Future of American Innovation — comprised of organizations from 
industry and academia; advocates for increased federal support for research in the 
physical sciences and engineering
www.futureofinnovation.org 

Thomas B. Fordham Foundation — supports research, publications, and action proj-
ects of national significance in elementary/secondary education reform, as well as 
significant education reform projects in Dayton, Ohio, and vicinity; has assumed the 
work of the Educational Excellence Network
www.edexcellence.net 

Urban Institute — an organization that analyzes policies, evaluates programs, and 
informs community development to improve social, civic, and economic well-being
www.urban.org 

U.S. Department of Education — the federal agency dedicated to ensuring equal ac-
cess to education and to promoting educational excellence throughout the nation 
www.ed.gov 

APPENDIX II: EDUCATION RESEARCH 
AND RESOURCES 
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APPENDIX III: COMPANIES AND 
CORPORATE FOUNDATIONS IN THE U.S. 

THAT INVEST IN EDUCATION

3M      

3M Foundation    
 
Abbott Laboratories    
 
ADC Foundation    
 
AEGON Transamerica Foundation  
   
Aetna Foundation     
 
AGCS Foundation    
 
Agere Systems    
 
Agilent Technologies    
 
Agilent Technologies Foundation  
   
Air Products Foundation   
  
Albertsons     

Alcoa Foundation    
 
Altria Fund     

AMD      

American Express Foundation  
   
American Honda Foundation   
  
American Specialty Foundation  
   
Amerisure Mutual Insurance   
  
Ames Stores Foundation, Inc.   

Amgen     

Amica Companies Foundation  
   
Amsted Industries Foundation  
   
Anheuser-Busch Companies   

Anheuser-Busch Foundation   

Anthem Foundation    
 
A.O. Smith Foundation 

Aon Foundation    
 
Applera Charitable Foundation, Inc.  
   
Applied Materials Education Initiative  
   
Armstrong Foundation   
  
ArvinMeritor     

Assurant Foundation    
 
Assurant Solutions     
 
AT&T Foundation    
 
Autodesk, Inc.      

AutoNation, Inc.    
 
AXA Foundation    
 
Bank of America Charitable Foundation 
      
Baxter Foundation    

The following list of companies and corporate foundations was compiled 
with data from the Foundation Center in Washington, D.C., and the Business 
Civic Leadership Center.  BCLC also would like to recognize the thousands of 
small and midsize companies and state and local chambers of commerce that 
support education initiatives in their communities. 
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Bayer     

BB&T     

Bechtel Foundation    
 
BellSouth     

Ben & Jerry’s Foundation   
    
Best Buy     
    
Best Buy Children’s Foundation  
   
Bestfoods Educational Foundation  
   
Boeing     

Boeing Company Charitable Trust  
   
Booz Allen Hamilton    
 
Boston Capital Foundation   
  
Bridgestone/Firestone Trust Fund  
   
Bristol-Myers Squibb     
 
Bristol-Myers Squibb Foundation   
   
BSA Lifestructures Foundation  
    
Bunge Corporation Foundation  
   
Burlington Northern Santa Fe Foundation 
    
Burlington Resources Foundation

Calpine Foundation    
 
Candle Foundation    
 
Cardinal Health Foundation   
  
Cargill     

CarMax Foundation     
   
Caterpillar     

Celanese Americas Foundation  
   
ChevronTexaco Foundation   
  
Chiron Charitable Foundation   
  
CIGNA     

Cisco     

Citigroup     

Citigroup Foundation    
 
CMS Energy Foundation   
    
Coca-Cola Company    
 
Coca-Cola Foundation    
  
Comerica Charitable Foundation  
   
ConAgra Foods Foundation

ConocoPhillips
     
Convergys Foundation, Inc.    
  
Cooper Industries Foundation   
  
Cooper Industries, Inc.    
  
Cooper Tire & Rubber Foundation  
   
Countrywide Home Loans, Inc.  
    
Cummins Foundation    
 
Cummins Inc.      

CVS/pharmacy     

APPENDIX III: COMPANIES AND 
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THAT INVEST IN EDUCATION
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DaimlerChrysler Corporation Fund  
   
Dannon Research Institute, Inc.   
   
Davey Company Foundation   
  
Deloitte Foundation    
 
Deutsche Bank Americas Foundation  
   
Dollar General Corporation   
  
Dominion     

Donnelley & Sons     
 
Donnelley Foundation, R.R.    
  
Dow Chemical     

Dow Corning Corporation   
  
Dow Corning Foundation   
  
Dow Jones & Company, Inc.    
  
Duke Energy     

DuPont      
   
Dynegy Inc.      

Eastman Chemical Company Foundation 
    
Eastman Kodak Company   
    
Eaton Charitable Fund    
 
Eaton Corporation    
 
Eckerd Corporation Foundation  
   
Ecolab Foundation    
 
EDS      

EDS Foundation     

Electronics for Imaging, Inc.     
 
EMI Group North America, Inc.    
  
Energizer Charitable Trust    
 
Entergy Charitable Foundation   
  
Enterprise Rent-A-Car Foundation   
  
Estee Lauder Companies Inc.     
 
Evenflo Company, Inc.     
 
EW Scripps Company     

ExxonMobil      

ExxonMobil Foundation    
 
FairWyn Fund     

Fannie Mae Foundation    
 
Farmers Insurance Group Safety Foundation  
   
Federated Department Stores Foundation  
   
Fidelity     

Fila USA Inc.      

Flextronics Foundation    
 
Fluor      

FM Global Foundation     

Food Lion, LLC     

Forbes Foundation     
  
Ford Motor Company      

APPENDIX III: COMPANIES AND 
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Freddie Mac     

Fugi Photo Film U.S.A., Inc.    
  
Fuller Company    
    
Gannett Foundation Grants   
  
General Electric

GE Foundation     

GE Insurance Solutions   
  
GenCorp Foundation Inc.    
    
General Mills     

Genzyme     
   
GlaxoSmithKline     
 
Goldman Sachs    
 
Goldman Sachs Foundation   
  
Goodyear Tire & Rubber Company  
   
Google Grants Program   
  
Grainger, Inc. 
 
Grand Circle Foundation, Inc.    
     
Grant Thornton Foundation   
  
Green Mountain Coffee 
Roasters Foundation    
 
GTECH Holdings    
 
Guidant Corporation    
 
Guidant Foundation    
 
Hallmark     

Handy & Harman Foundation   
  
Hanna Andersson Children’s Foundation

Hasbro Children’s Foundation   
  
Heidelberg USA, Inc.     
 
Heinz Company    
 
Henckels Foundation    
 
Hershey Foods     

Hewitt Associates LLC

Hewlett-Packard    
 
Hewlett-Packard Company Foundation 
    
Higher Education Publications, Inc.   
   
Honeywell     

Honeywell Hometown 
Solutions Program    
 
Hooters Community Endowment Fund, Inc.  
    
Horizon Organic     
 
Houghton Mifflin     
    
Humana Foundation    
 
Hunt Transport Services, Inc.    
  
Huntsman Corporation   
  
i2 Foundation, Inc.    
 
IAC Foundation    
 
IBM      

IBM International Foundation   
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Illinois Tool Works Inc.    
  
Infone LLC     

Infosource, Inc.     
 
Ingram Micro Inc.     
   
Intel       
  
International Paper Company   
  
J.P. Morgan Chase

JP Morgan Chase Bank   
  
JP Morgan Chase Foundation   
 
Jack in the Box Foundation   
  
Jacobs Engineering Foundation  
   
Jefferson-Pilot Foundation   
  
John Deere     

John Deere Foundation   
  
Johns Manville Corporation   
  
Johnson & Johnson     
 
Johnson Controls Foundation   
  
Johnson Controls, Inc.    
  
Jones Apparel Group, Inc.   
  
Kennametal Foundation   
  
Key Bank     

Kimberly-Clark     
 
Kimley-Horn Foundation   
  

KPMG     

KPMG Foundation     

Kraft Foods Fund     

Land O’ Lakes Foundation    
 
Lee Foundation     

Leet Electric Foundation, R. W.    
  
Lennox International Inc.     
   
Leo Burnett Company Charitable Foundation

Levi Strauss & Co.     

Levi Strauss Foundation    
 
Liberate Technologies     

Lipton Foundation     

Little, Brown and Company    
 
Lockheed Martin     

L’Oreal USA, Inc.      

Lowe’s Charitable and Educational Foundation 
    
Lucent Technologies      

Lucent Technologies Foundation   
  
Lyondell Chemical      

MacLean-Fogg Co.      

Macromedia, Inc.      

Marasco Newton Whittaker Foundation  
   
Marathon Ashland Petroleum     
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Marriott International    
 
Mattel Children’s Foundation   
  
May Department Stores Company  
   
May Department Stores Company 
Foundation, Inc.     
 
MBIA Foundation    
 
MBNA Foundation    
 
McDonald’s      

MCI Foundation    
 
McKee Foods      

Medtronic     

Medtronic Foundation    
 
Mercedes-Benz USA    
   
Merck & Co.      

Merrill Lynch     

Merrill Lynch & Co. Foundation, Inc.  
   
Mervyn’s, LLC     

MetLife     
    
MetLife Foundation    
 
Miami Dolphins    
 
Michelin     
    
Microsoft Corporation    
 
Milliken Foundation    
 
Mitsubishi Electric America Foundation 

Mitsubishi International 
Corporation Foundation   
  
Monroe Auto Equipment 
Company Foundation    
  
Monsanto Fund    
 
Moody’s Credit Markets Research Fund 
    
Morgan Stanley Foundation   
  
Morris USA Inc.     

Motorola Foundation    
 
MTS Systems Corporation   
    
Mutual of America Foundation  
    
National Semiconductor   
  
Nationwide     

Navistar International     
 
NCR Corporation    
 
NEC Foundation of America   
  
Neuberger Berman Foundation  
   
New England Biolabs Foundation  
   
New York Life Foundation   
  
Newman’s Own, Inc. 

Newman’s Own Organics, Inc. 
     
Nickelodeon      

Nintendo of America Inc.    
  
Nippon Express Foundation, Inc.   
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Norfolk Southern Corporation   

Norfolk Southern Foundation   
  
Northrop Grumman    
 
Northwestern Mutual Financial Network 
    
Norton & Company    
 
Novartis US Foundation   
  
Novell, Inc.      
   
Office Depot, Inc.   
  
Olivetti Foundation, Inc.   
  
Omnicare Foundation    
 
OMNOVA Solutions Foundation Inc.  
   
OneBeacon Charitable Trust   
  
OppenheimerFunds, Inc.    
  
Oracle Corporation    
 
Ortho Biotech Inc.     
 
Orvis-Perkins Foundation   
  
Otis Elevator     

Packaging Corporation of America  
   
Pactiv Corporation    
 
Panasonic Corporation of North America 
    
Panasonic Foundation, Inc.    
  
Pepsi Bottling Group Foundation, Inc.  
    
PepsiCo     

PerkinElmer Foundation   
  
Pfizer     

Pfizer Foundation    
   
Pioneer Hi-Bred International, Inc.   
   
Pioneer Hi-Bred International, 
Inc. Foundation    
 
Pitney Bowes Inc.     
 
Pizza Hut, Inc.      

PMI Foundation    

PNC Financial Services Group   
  
PowerBar Inc.     

PPG Industries Foundation   
  
Praxair Foundation    
 
PricewaterhouseCoopers Foundation  
   
Procter & Gamble Fund   
  
Progress Energy    
 
ProLogis Foundation    
 
Prudential     

PTC     

Quark Foundation    
 
Raymond James Financial, Inc.   
   
Raytheon     

Reell Precision Manufacturing   
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RELTEC Charitable Foundation  
   
Rennoc Corporation Foundation  
   
Revlon Foundation, Inc.    
  
Ripplewood Foundation, Inc.    
  
Robins, Kaplan, Miller 
& Ciresi Foundation    
 
Roche Diagnostics     
 
Rock-Tenn      

Rockwell Automation Charitable Corp.  

Rockwell Collins    
 
Rockwell Collins Charitable Corporation 
    
Rohm and Haas     
 
Rolls-Royce North America Inc.   
   
Royal & SunAlliance 
Insurance Foundation, Inc.    
     
Safeco Insurance    
    
SBC Communications    
 
SBC Foundation    
 
Schering-Plough    
 
Scholastic Corporation   
  
Schoonover Foundation   
  
Schottenstein Stores     
 
Scientific-Atlanta Foundation, Inc.  
   
Scoular Foundation    
 

Scripps Howard Foundation   

Seagate Technology LLC   
  
Sempra Energy    
 
Shell Oil Company Foundation  
   
Siemens Corporation    
 
Siemens Foundation    
 
Sigma-Aldrich Corporation   
  
Simplot Company    
 
Sit Investment Associates Foundation 

Skadden Fellowship Foundation, Inc.  
   
SMBC Global Foundation, Inc.   
   
SNC Foundation, Inc.     
 
Solectron Corporation    
 
Sony USA Foundation, Inc.    
  
Sparrow Foundation    
 
Sprint Nextel    

Square D Foundation    
 
St. Jude Medical Foundation   
  
Standard & Poor’s    
 
Staples Foundation for Learning, Inc.  
   
Starbucks Foundation    
 
State Farm Insurance    
   
Steelcase Inc.      
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Stewart & Co. Foundation, Inc., W.P.  
   
Stonyfield Farm, Inc.     

StorageTex Foundation   
  
Stuart C. Irby Company   
  
Sumitomo Corporation of America  
   
Sun Foundation    
 
Sun Microsystems    
 
SUPERVALU Foundation   
  
Swank, Inc.      
  
Target Corporation     
 
Tazo     

Teleflex Foundation    
 
Tenet Healthcare Foundation   
  
Textron Charitable Trust   
   
Tiffany & Co. Foundation   
  
Time Warner     

Time Warner Foundation   
  
TJX Foundation, Inc.    
 
Tomkins Corporation Foundation  
   
Toro Foundation    
 
Toshiba America Foundation   
  
Towers Perrin      

Toyota Motor Sales, U.S.A., Inc.   
   

Toyota USA Foundation   

Tweeter Home Entertainment 
Group Charity Fund    

TXU Corporation    
 
Tyco Healthcare/Mallinckrodt   
  
U.S. Bancorp Foundation, Inc.   
   
Union Bank of California Foundation  
   
Union Pacific     

Union Planters Community Foundation 
    
Unisys     

United Fire Group    
 
United Space Alliance Foundation  
   
United States Steel Foundation  
   
United Stationers Foundation   
  
Unocal Foundation    
 
UnumProvident    
 
UPS     

UPS Foundation    
 
US Airways Group, Inc.    
  
US Bancorp     

UST Inc.      

United Technologies Corporation  
   
Varian Medical Systems, Inc.    
  
Verizon     
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Verizon Foundation    
 
Vernier Software & Technology LLC  
   
Vesper Foundation    
 
ViewSonic Corporation   
  
VH1 Save the Music Foundation  
   
Viacom Foundation Inc.    
  
Victorinox–Swiss Army Knife Foundation 
    
Vignette Corporation    
 
Visteon Fund     

Vulcan Materials Company Foundation 
    
Wachovia     

Wachovia Foundation, Inc.    
  
Wal-Mart     

Warburg Pincus Foundation   
   
Washington Mutual Bank   
  
Waste Management Charitable Foundation 
    
Waste Management, Inc.    
  
WD-40 Company    

Weight Watchers Foundation, Inc.   
   

WellPoint Foundation     

Wells Fargo & Company     
 
Wells Fargo Foundation    
 
Western-Southern Foundation, Inc.    
  
Weyerhaeuser     

Weyerhaeuser Company Foundation   
  
Winn-Dixie Stores Foundation   
  
Sterling Winthrop, Inc.     
 
Womble Carlysle     

Working Assets Funding Service, Inc.   
   
World Air Holdings, Inc.     
 
World Wrestling Entertainment, Inc.    
  
William Wrigley, Jr. Company Foundation  
   
Xerox Foundation     

XTO Energy     

XTRA Corporation Charitable Foundation  
   
Yahoo! Inc.      

Yum! Brands Foundation    
 
Zale Corporation      

Zilkha Foundation, Inc. 
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